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If you are not 


PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 


Done by Clarence Premo 


. this one in 1938 


of Potsdam, New York 


this one in 1951 


and both were delivered in Gross Mounts 


on our 


calling list, write us for 


information 


m 


detail 


Writes Clarence Premo: 


“Nan and | have had our own studio since 

1924 in Potsdam, a small college town 
(pop. 7400) in northern New York. In all 
these years we've seen many different 
of mounting come and go. They 
have all been good products but late years 
seem to find us depending more and more 
on Gross for the bulk of our mounts 


makes 


“Gross quality and design are of 
taken for granted, but in addition we 
appreciate the friendly attitude and cour- 
teous treatment extended to us by firm 
members and salesmen alike. We hope to 
continue making photographs for a long 


course 


time and we like the superb finishing 
touch that Gross mounts always give.” 


THE STUDIO 
Clarence and Nan Premo 
Potsdam, New York 


Editor's Note: Clarence received his M 
Ph. degree at the last National, where he 
appeared on the program. He is a long 
time member of both the National and 
New York State associations, has been an 
officer of the New York State Society and 
a member of the Executive Council 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


TOLEDO 12, OHIO 





Lovelier portraits come easier 





with Ansco Superpan Press! 


You'll find it easier to make 
more beautiful portrait nega- 
tives on Ansco Superpan Press 
for these three important rea- 
sons: 


i. \nsco Superpan Press gives 
you real “press speed,” for 
shorter exposures and new free- 
dom in posing subjects. 


2. Ansco Superpan Press is a 
modern panchromatic emulsion 
especially balanced to give you 
pleasing results with a// com- 
mon light sources—daylight, in- 
candescent or fluorescent lamps, 
Hashbulbs or high speed dis- 
charge tubes. 


3. Ansco Superpan Press gives 
you easier control of the overall 
contrast of your finished nega- 
tives than any other flm you 
could choose. By simple varia- 
tions in developing time, you 
can produce negatives ranging 
from the softest “portrait qual- 
ity’ to the extreme brilliance 
sometimes wanted for special 
dramatic effects. 

lry a few holders of Ansco 
Superpan Press film, and see 
how much it can help you pro- 
duce more beautiful, more sale- 
able portraits! 


ANSCO, Binghamton, N.Y. 
A Division of General Aniline & 
Film Corporation. “From Re- 


5 ) ] 
search to R 7/10" 


Ask for ANSCO SUPERPAN PRESS FILM 








We are overstocked 


NOW IS YOUR OPPORTUNITY TO BUY GUARANTEED 
USED AND NEW EQUIPMENT AT A VERY LARGE SAVING 


LENSES 


20” Rapid Rectilinear $ 9.50 8%" Goerz Dagor F/6.8 in Synchro shutter, New 183.00 

18” Verito F/4, soft focus, Studio shutter 59.50 8x10 Turner Reich F/6.8 convertible anastigmat, 

162" Berlin Goerz Dagor F/7.7, in barrel 175.00 Betax shutter 69.50 

16” Wollensak Vitax F/3.8 with 20” extension lens 59.50 8x10 B & L Zeiss convertible Protar, focus 12”, 

14%" Verito F/4, diffused focus 59.50 18” and 23”, New, Universal shutter 190.00 

14” Commercial Ektar F/6.3, coated, Synchro 8x10 B & L Tessar F/4.5 in Compound shutter 95.00 
shutter, L.N. 225.00 7%." B & L Tessar F/4.5 in barrel, New 60.00 

14” Voigtlander Heliar F/4.5 75.00 72" Kodak anastigmat F/4.5 in barrel 32.50 

14” Imported Goerz Dagor F/7.7, in barrel 175.00 7%" Carl Zeiss Tessar F/3.5 in new Ilex 

14” Goerz Dogmar F/5.5 in barrel 85.00 Universal shutter 65.00 


12" Gundlach Hyperion F/4, soft focus, 6%" Kodak anastigmat, coated, in Supermatic shutter 45.00 
Studio shutter - 37.50 6” Carl Zeiss Tessar F/4.5, New Universal shutter 40.00 

2 ilex Paragon anastigmat F/4.5, coated, New 132.00 5x7 Hugo Meyer wide angle anastigmat 

2” Goerz Dagor F/6.8 in barrel, New 190.00 Vario shutter z 27.50 

2” Steinheil Doubl ti t F/4.5 55.00 ; 

2" Pas lice tens tena. ana ne 5x7 Dagor wide angle, Rapax shutter, New 100.00 
Comper’ shetier. Saw r 112.50 5%" Ilex Paragon anastigmat F/4.5, coated, 

10%” Goerz Dagor F/6.8, in barrel, New 163.00 in Synchro shutter, New 72.00 

92" Goerz Dagor F/6.8, XL shutter 79.50 2” F/1.5 Wollensak Cine Velostigmat 55.00 


1 
} 
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CAMERAS 


12x20 Folmer Banquet camera with new film holder $ 84.50 5x7 Ansco Portrait camera, gray 
11x14 Ansco copy camera, 3 backs 115.00 5x7 Eastman view 22, 72” Tessar F/4.5, 
11x14 Empire State view camera with case, Acme shutter and 10 holders 
film and 2 plate holders 67.50 5x7 Grover Commercial view camera 

11x14 Century Studio outfit 225.00 4x5 Graphic view, 62" Goerz Dagor in shutter, 
8x10 Deardorff Commercial camera 175.00 case and 3 holders 
8x10 Grover Commercial view camera 74.50 4x5 Crown view camera and case 
8x10 Eastman 2D view camera, extra 5x7 5x7 Deardorff Commercial view camera 

reducing back 74.50 3%2x4% Series D Graflex, Carl Zeiss Tessar 
8x10 Ansco Commercial view with case 6%." focus F/4.5 

slightly used 149.50 Polaroid cameras 
8x10 Ansco Studio outfit 275.00 Stereo Realist camera with new viewer 
8x10 Ansco Universal view with case and extra Leica D F/3.5 coated Elmar 

5x7 reducing back, sample 125.00 Leica 3C F/3.5 coated Elmar and case, L.N 
5x7 Eastman view 2 32.50 Contax 2A Sonnar F/2, Synchro shutter, L.N. 


ENLARGERS, PRINTERS, ETC. 


Eastman print straightener, reconditioned by Kodak $200.00 Pako Model B printer 72.50 
12’ Century tripod 47.50 5x7 horizontal enlarger with 10” condensers 69.50 
8x10 table model printer 22.50 Velox printer, Model A, with extra lens 215.00 
Wilcox portable strobe light, new 149.50 4x5 DeJur Professional enlarger 89.50 
Pako photo copy dryer, 38” apron, electric, L.N 225.00 Pako Economy glossy dryer, electric 335.00 
5x7 Solar enlarger, 62” Velostigmat F/4.5 lens 5x7 Omega autofocus, 7'2” Ilex Paragon F/4.5, 

and paper holder 89.50 coated, L.N 300.00 
11x14 Ansco all-metal printer 125.00 5x7 Elwood SP 2, latest model, L.N 85.00 
Eastman Commercial tripod 59.50 Kodak dry mounting presses 99.50 
11x14 Eastman Professional printer 99.50 Pako Doper, 6’ conveyor 250.00 
Apac 57 Jumbo printer 160.00 5x7 Eastman autofocus enlarger, complete 250.00 
Eastman automatic printer, Model C, with 8x10 Elwood enlarger 120.00 

paper cabinet 425.00 14x17 full automatic McIntire printer, DC Motor 350.00 
Lloyd electric retoucher 79.50 Johnson Modeling Ventlite 50.00 


SR MFIOO Studio Strobe, with stand, new 190.00 


We Buy and Exchange 


MID-WEST PHOTO SUPPLY CO. 


27 EAST ADAMS STREET CHICAGO 3, ILLINOIS 
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Association Doings 





We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











HM New officers were installed by the Detroit Portrait 
Photog. Assn. at their October meeting by past pres. 
Ralph Bransby. Now in charge for the next year are: 
Mrs. Eva Briggs, M.Photog., pres.; Charles H. Haynes, 
vice-pres.; Joseph Arella, treas.; Mrs. Anna Feinberg, 
sec. Also on the board as directors are: Daniel Fodor, 
George Drapkin, Isadore Feinberg and retiring pres. 
Paul Gach. 


Ml The Tennessee Prof. Photog. Assn. are out early with 
the announcement of their 1953 convention, scheduled 
for July 19-20 at the Andrew Johnson Hotel in Knox- 
ville. Their board, which looks in the accompanying 
photograph like a snappy young group, includes (from 


left to right): John W. Tallent, Knoxville, vice-pres.; 
C. N. Orman, Columbia, pres.; Henry Schofield, Nash- 
ville, vice-pres.; D. E. Dickerson, Shelbyville, sec.-treas.; 
Bill Carrier, Memphis, vice-pres. Mr. Dickerson’s address, 
for those who want to write about membership or the 
convention, is Box 300. 


M “This was the best attended and most successful 
convention we have had in years,’ reports Anton 
Hanania of Newton, Mass., concerning the 5lst held 
by the Photog. Assn. of New England, which took 
place in Boston Sept. 14-16. The program included 
Robert Finlay on selling, Nathan Kredenser on coloring, 
Jack Gravosky on retouching, Henry Dormitzer on 
speedlights, Robert Keene on color photography, Wilbur 
Boone on informal weddings, Paul George on portraiture 
and Gus Haffer on printing, plus, from the manufac- 
turers, Vincent Thomas, M.Photog., of Kodak; William 
Whittaker of Ansco; Spotswood Foster of Du Pont. 


PHOTOGRAPHER 


Incorporating 
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the ECONOMY line 


of photo envelope 
specialties 


* PHOTOMAILERS 
* NEGATIVE PRESERVERS 
* KRAFT ENVELOPES 
* GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 
* COMMERCIAL ENVELOPES 


APEC is your most dependable source of 
quality photo envelope specialties. All sizes 

- + Gny quantity . . . speedy service . . . 
the best prices. Write for price list and 
samples TODAY. 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 West 17th St., New York 11 


Photographer 


December 


1952 


We don’t know the total attendance but the fact that 
270 attended the banquet should indicate that it was 
large. The new officers are: Phillip McKeen, M.Photog., 
Haverhill, Mass., pres.; Romeo Brisebois, Fitchburg, 
Mass., Ist vice-pres.; Clyde Adams, North Vassalboro, 
Maine, 2nd vice-pres.; Mrs. Elizabeth Richardson, New- 
port, R.I., treas.; Mr. Hanania re-elected sec. Also on 
the board are these state vice-presidents: Maine 
William Perry, Bangor; New Hampshire — Perry 
Chaloge, Manchester; Massachusetts — Joseph DeRiggee, 
New Bedford; Vermont — Norman Porter, Rutland; 
Rhode Island — Merrill Smith, Jamestown; Connecticut 
— Daniel Marens, Watertown. 


M@ late indeed, but published here for the record, is 
this report of the Southeastern Photog. Assn. in Atlanta 
on Feb. 18-20 at which, featured on the program, 
were: Duke Sanchez, Charlotte, N.C.; A. C. Keily, 
Birmingham, Ala.; Roland Boyer of Kodak; Miss June 
Gossett, Jacksonville, Fla.; Miss Agnes Sherwood, Macon, 
Ga.; Miss DeViolette Bernhardt, Spartanburg, S.C.; 
Spotswood Foster of Du Pont; Robert Kleinfeld of 
Sylvania; Everett Saggus, Elberton, Ga.; Don Barber, 
Hendersonville, N.C.; Roy Hirshburg, M.Photog., Rich- 
mond, Ind. (sponsored by Ansco); Frank Pechman, 
M.Photog., Appleton, Wis.; John Platz, M.Photog. (now 
with Kodak but at that time located in Fort Lauderdale, 
Fla.). Elected to the board were: Cliff C. Harden, Macon, 
Ga., pres.; Roy Green, Gainesville, Fla., vice-pres.; Mr. 
Barber, sec.-treas.; Ray Moody, Greeneville, Tenn., 
board chrm.; Frank Halberstadt, Atlanta. The 1953 con- 
vention will be held at the Ansley Hotel, Atlanta, Feb. 
16-18 


M@ Only once before was an attempt made to form a 
state association in Ohio. That was a good many years 
ago and the basic intention was to foster a state 
license law, an attempt which practically died aborning. 
However the end of September saw the formation of a 
new Ohio Prof. Photog. Assn. as the result of activity 
brought to a head by U. S. G. Salyers, Lancaster, who 
succeeded in drawing photographers from all over the 
state to a meeting in Columbus for that purpose. Mr. 
Salyers was elected pres.; Pat. Brand, Cincinnati, com. 
vice-pres.; Louis Neunhofer, Columbus, port. vice-pres.; 
James Israel, Mount Vernon, sec.-treas. The first Ohio 
convention will be held in Columbus next February 
and — a change from normal custom but one that 
we think makes sense — the initial board will remain 
in office until 1954. 


@ Some 35 members of the Prof. Photog. Soc. of Ohio 
(better known as the Ohio Society) and their quests 
enjoyed an exceptional program at the group’s fall 
meeting in Cleveland Oct. 5-7. Lee Redman, M.Photog., 
Detroit, was the guest of honor, presenting demonstra 
tions (assisted by Lester Kubiac, Hon.M.Photog., of 
Photogenic Machine) of both conventional and glamour 
portraiture. Stanley Butler, manager of the Cleveland 
Eastman Kodak Stores, spoke on “Creating Commercial 





BWANA DEVIL 


(0 MIAGROOIOENT COLOR 





ARCH OBOLER, producer-director of ‘‘BWANA DEVIL,’’ world’s firss NATURAL VISION 
three-dimensional feature movie. Shown in lobby of Hollywood Param.ount theater. 


StoweRealist was owr choice for al still photography, 
Mt cant Le Leat Got thrwe-dimunsional reakiuwn," 


Says ARCH OBOLER, producer-director 
Arch Oboler Productions, Hollywood 


Stereo Rt ALIST is an important part in the promo- 
tion of “Bwana Devil” starring Robert Stack 
and Barbara Britton. REALIST pictures taken through- 
out its filming are being used in theater lobby dis- 
plays to illustrate dramatically the three-dimensional 
features of the movie itself. This novel advance 
approach to promoting a movie is proving highly 
successful, according to Mr. Oboler. 

The use of REALIST pictures in commercial sales 
is one of the outstanding success stories in Ameri- 
can business. They're ideal for putting new life 
and a new dimension — in any sales promotion 
program. REALIST pictures are amazingly true-to- 
life, as well as being light, compact and highly 
effective. 

Commercial photographers are building profitable 
businesses taking stereo pictures with the REALIST 
Camera. For free, informative folder on “Commer 
cial Applications of Stereo-REALIST” write DaAvip 
WHITE ComMPANyY, 375 W. Court St., Milwaukee 
12, Wisconsin, 


$159.00 (Tax Inc.) 


seelealis| 


THE CAMERA THAT SEES THE SAME AS YOU 


Cameras, Viewers, Projectors, and Accessories 


as R , 
tes) &. are products of the David White Company, 
™ ian | if Milu aukee 12, W is¢ onsin, 
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is the profit-producing plan followed by 
sO many smart studio owners. Keeping 
their own overhead at a minimum they 
offer their customers a wide variety of 
specialties from miniatures to oil paint- 
ings. Their only investment is an individ- 
vally prepared set of samples. Selling 
from these, they take the orders and we 
do the work on a normal 10-day sched- 
ule — faster in emergencies. You owe 
it to yourself — and your bank account 
— to investigate. 


South State St. Syracuse 2, N. Y. 








Cat Fixing 


(OLAS Kae he 


@ TAMCO Silver Collectors constantly re- 
move harmful silver from your fixing bath 
— prolonging life of chemicals — keeping 
standard hypo or ‘‘fast-fix’’ fresh and fast 
working 1/3 longer! 


TAMCO units reclaim up to $1.50 per 
gallon in silver which we buy from youl 


Size *‘A’' TAMCO Collectors for print 
tray or portrait tank: $5.00 Postpaid 
Replacement units furnished FREE of 
charge each time. 


ror Fut SILVER COLLECTORS 
Ser 


DETAILS! 


STATES SMELTING & REFINING CO, 
615 VICTORY ST. @ LIMA, OHIO 





Miracle Solution for a_ difficult retouching 


Proc 


problem . . . The Dyacol 
ess . . . negative or print retouching dyes combined in 


a chemical base balanced for correct viscosity, surface 


tensi 
impr 
the 


on and gelatin, controlling characteristics; plus a new. 
eved Dyacol Silver Etch . . . a scientific system for 
photographer who wants complete control of tonal 


balance and gradation. The Dyacol dye solutions flow on 


For 
Box 


raat a lie flat. release their dyes at a uniform rate. 
or fo 


information and prices write 
192. San Francisco. California. 
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Business’ and showed a series of interesting color 
slides describing Kodak's “Operation Smoke Stack.” 
Ed. Steinam of Ansco’s Chicago branch put on a most 


| practical demonstration, directed chiefly toward the 
| general-purpose studio owner, entitled “How You Can 
| Handle Commercial Jobs in Your Studio.” Howard 


Kirby of Kodak (one of the Society's Honorary Mem- 
bers) gave an illustrated talk on “How to Make Good 


Copies,”” a down-to-earth and understandable discussion 
| of an ordinarily dry subject. Ralph Hartman, past pres. 


of the Cleveland Photographic Society, who acted as 


| print critic, covered more than 100 prints and held 
| his entire audience to the end, a genuine achieve- 
| ment. A special contest for the best photograph that 
| would sell beer was judged, and the prints criticized, 
| by Lawrence L. Gray of the Lang Fisher & Stashower 
| advertising agency who have one of Cleveland's largest 
brewing accounts. Wallace Chesshire spoke, in a most 


illuminating manner, on “Department Store Studio 
Methods”. Fred R. Bill, M.Photog., assisted by Art Miller, 
with 16 members of Cleveland’s Lincoln High School 


| Choir as his subjects (plus their director and the school 


principal) made a complete series of groupings, starting 
with three and adding one at a time until he reached 


| the total of 18. Negatives were made of each successive 
| group and by the time this appears in print every 


member present will have received a complete set of 
these prints (as well as those made by Messrs. Redman 
and Steinam) for future reference and study. The meet 
ing closed with a brief talk by Milton Morris on the 
future of the Stereo Realist camera in professional 
photography. We have attended many three to five day 
conventions which offered far less than was concentrated 
in this program which, in actual hours, did not occupy 


| two full days. One new member was admitted — James 
Strong of Toledo. The spring meeting will take place 


in Akron, April 19-21. 


DOOK REVIEWS 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 





| HB KODAK PROFESSIONAL HANDBOOK. 7x9 300 pages 
| approx., profusely illustrated plus 20 selected actual photo 


graphs. Boards, multi-ring binder, $4.00, postpaid. Publisher 
Kodak. 

This is really something — four of the familiar Kodak Data 
Books, three of them entirely new — bound in an attractive, 
durable, multi-ring binder with tab index for quick reference 
This comprises both a record of processes and a reference 
manual and we would consider no studio library complete 
without it. The three new Data Books are: Camera Technique 
for Professional Photographers; Negative Making for Profes 
sional Photographers; Use, Maintenance and Repair of Profes 
sional Equipment; the other is the current Professional Printing 
with Kodak Papers. The whole is supplemented with a fifth 
section of 20 sample prints with lighting diagrams, explanation 
of the processing and the reason why each specified paper 
was selected for the particular print. The four Data Books 
may be bought separately at 50c each, but in the form we 





for more reasons than ever before .} 


® the ready-mixed liquid fixer 


LESS CORROSIVE TO 
STAINLESS STEEL TANKS! 


SHELF LIFE INCREASED 
FROM 10 TO 24 MONTHS! 


..DON’T FIX’EM - JIFFIX ’EM 


In laboratory tests, improved JIFFIX produced only nominal 
corrosion on type 302 stainless steel. In this respect it was superior 
to the older JIFFIX formulation and to ordinary acid-hardening 
hypo. Corrosion on type 316 stainless steel was negligible. 


Also the improved JIFFIX now has a 140% longer shelf life. 

Yet, it is just as fast, effective and economical as ever. 

No weighing or mixing of chemicals... just dilute with water and 
use. JIFFIX is 3 to 4 times faster than hypo on pan and ortho 
film... twice as fast on process film. It fixes from 114 to 2 times 
more film per gallon than ordinary fixer. 


JIFFIX is even more economical when used for fixing films 
for engraving and lithography. It gives excellent results diluted 
up to 11 times! 


Hardener is bottled separately for your convenience in “tailoring” 
film hardness. 


ORDER FROM YOUR DEALER TODAY! 





C Ifatlinckrodt? 





MALLINCKRODT CHEMICAL WORKS 

Mallinckrodt St., St. Louis 7, Mo. 72 Gold St., New York 8, N. ¥. 
CHICAGO CINCINNATI CLEVELAND LOS ANGELES MONTREAL PHILADELPHIA SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical, and Industrial Fine Chemicals 
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EXPAND PRODUCTION WITH 


STAINLESS STEEL SINK 


@ FINEST 18-8 
STAINLESS STEEL 

@ IMPROVED 
ENGINEERED 
DESIGN 


Available in 
16 standard 
sizes from 3’ 
to 6° long and 
29” $9.35” 
wide. All 

38” high 
Double seamed 
for extra 
strength 


Type B with 
8” splashwall, 


ee ee 
(Type A ee 
without 
splashwall.) 


Sink removable from stand for 
SPECIAL SIZES MADE TO ORDER. 
SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 


or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 


2707 SOUTH WELLS STREET oe CHICAGO 16, 


flexibility and convenience 


LL. 








RIES MODEL “A” TRIPOD 
AND MODEL “A” TILT-HEAD 


; 

ae | 

THE BEST PROFESSIONAL TRIPOD AVAILABLE 

Equipped with 2-way 

device which prevents 

TRIPOD 

TILT-HEAD 

write for discount 

other Ries 


RIES CAMERA CO., INC. 
Distributed by 
Hollywood Photo Supply Co 
6610 Santa Monica Blvd Hollywood 38, 


Ries-patented 
collapsing or 
$62.00 
$26.00 
sheet on this and 
models 


locking 
sliding 


Dealers 


Calif 








see them as one unit we would much prefer the 
in the binder at $4.00. The 
for themselves and require 


complete set 
the Data Books 
no detailed 
know how meticulously 
Company is 


titles of speak 


review because we 
feel certain all our 


Kodak 


readers thorough 


the Eastman such 


when it tackles any 


project. 


we THE DECISIVE MOMENT, by Henr 
158 pages, 126 pages of plates. Boards 
by Matisse, $12.50, postpaid. Publisher 
beena 
which, as we 


Cartier-Bresson. 11x14% 
with designed 
Simon & Schuster 


cover 
There has considerable advance to-do about 
understand it, has been the 
persuasion and effort on the part of Richard L 
the partners in the noted publishing 
this edition. Mr 


this 
result of 


book 
much 
Simon, 
firm which is 


one of 


producing 


American Simon himself is a high-ranking 





The Cover Picture 


Many of our readers will this 


in one or 


have seen fine 


color shot, or others similar to it, 


more of the many national magazines which 
Cadillac included in their 1952 
advertising campaign. It differs from the cover 
pictures we have been using in that it is, by 
itself and without any accompanying type matter, 
a stunning advertisement for Cadillac. Unfor- 
tunately, much as we value THE PROFESSIONAL 
as an advertising medium, we doubt the likeli 
hood of our being presented with a Cadillac in 
the we had been 
wondering for some time who was the photo 
grapher responsible for this series of illustrations 
and not until we read the feature about Charles 
Kerlee which appears in this issue did we find 
indebted to Cadillac and 
their advertising agency — MacManus, John & 
Adams, 


using 


Motors have 


return for space. Seriously, 


out. We are Motors 
Inc., of Detroit — for the privilege of 
to Mr. the 
following explanation of how the final result is 
accomplished. He writes: “The method of putting 
each 


the plates, and Kerlee for 


illustration together is rather 
that 


for these advertisements and that 


complicated 


Due to the fact we have to work ahead 
Cadillacs are 
in such demand we photograph each particular 
model or color combination in sunlight with no 
background, We have 


suitable 


when one is available. 


accumulated an assortment of cloudy 


skies and shoot more when we can find them. 
The jewels (a different necklace from Van Cleef 
& Arpels of New York City is selected for each 
the V and the Cadillac 
are photographed in the studio. The polo field, 


with the bench, polo coat and other accessories, 


advertisement), crest 


all of which seemed to supply a suitable setting 
for this car, was photographed near New York 
City. All these separate photographs are made 
with a one-shot color camera and then printed 
by the 
all the 
carbro 


carbro process, which enables us to strip 
elements together into the final, finished 
print.” 
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No matter 
what type 

of camera 

you own... 


If you own several cameras, the advantage 

answers of Graflite is obvious. But, even if you're 

a one-camera man, the time is almost sure 

to come when you'll want to try your skill 

with another type. So why get stuck with a 

flash unit that only fits your present camera? 

Get Graflite and you're flash-equipped once 

and for all . . . saving you time, trouble and 

as expense in the future. 

What’s more, Graflite’s amazing versatility 

extends to its prize-winning performance 

too! Single or multiple flash, with synchro- 

ro em nized or solenoid-operated shutters . . . no 
matter what the need, Graflite provides the 


answer for almost every camera. And re- 


member, only Graflite combines all the fol- 

i lowing features . . . multi-purpose circuit 

® controller; “snap-on” vise-like grip; micro- 
type click action switch; multiple outlets 
with standard household connections; and 
reversible, heavy-duty clamps. Learn all about 
the versatile Graflite from your dealer today 
It’s a sure step to prize-winning pictures 
every time, every place, in any weather! And 
it’s perfect for color too! 


Graflex Inc., Dept. 178 


® Rochester 8, New York 
Please send me details on GRAFLITE FLASH 
Name 


Street 


7tze-Winning Cameras. ci 


County or Zone State 


mew eee mena anand 


WW 
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amoteur photographer and it is this hobby of his which first 

introduced him to the work of various photographic modernists 

and eventually brought him the acquaintance of Cartier 

When the . ae Bresson. Few names are more famous abroad, and among 
leading amateurs and pictorialists over here than that of 

‘ ‘ : Cartier-Bresson so that this book ranks as no small achieve 
Job s Exacting ment. It covers a wide gamut of camera work both as to sub 
ject and quality — and we use the lotter word as it i 

® commonly regarded by professionals. Many of the photographs 

IDELS) y are truly pictorial in essence, others are fine portraiture from 

the standpoint of characterization or genre. The practising 

professional, after we skim off (from the 20,000-odd there 

Holders never are in this country and Canada) about 500 illustrators, docu 
mentary photographers and other modernists, will look down 
lei you dow n! his nose at most of Cartier-Bresson’s work as being ‘'snap 
: shots’’ or, at the best, good newspaper photography. He will 
Top professional photographers not find composition, lighting quality and technique as he 


. s has been trained to understand those terms. Nevertheless some 
know from experience they are: ; 
: of these illustrations are beautifully composed, some have charm 


. : of an almost indescribable type, some have breath-taking 
Fast, smooth easy loading 


Film seats itself in the dark 
Guaranteed 100% light-tight and why he considers that the most important factor in 
Light in weight photogarphy As photographs we, old fogy that we are 
Film lies flat in focal plane cannot enthuse over these pictures and yet we find ourself 
Ruggedly built—beautiful finish turning the pages over and over again, discovering something 
The price is right!- new or different at each perusal 


stopping power. All of them, beyond question, illustrate why 
Cartier-Bresson has chosen as his tithe ‘‘The Decisive Moment 


For Complete Satisfaction 


Ask any leading dealer . . . he has them 
Write us for FREE IlIlustrated Booklet. 


& PHOTOGRAPHY ANNUAL 1953, edited by the taff of 
Photography Magazine. 8'/2xl1's, 284 pages, 250 plotes plu 
24 in full color. Cloth, $3.00, postpaid. Publisher: Crown 


Time moves so rapidly in the publishing business that we had 
IDEL not fully realized how late in the year it was until this, the 
first annual of the season, arrived on our desk. Stunningly 
MANUFACTURING COMPANY printed, divided into two parts and numerous sections, it 
presents a truly remarkable and extremely stimulating collec 
5147 W. Jefferson Blvd., Los Angeles 16 tion of pictures from all over the world thot run the full 
gamut of photography. The color pages are beautifully done 
and, at the price, this third edition of photography’s youngest 
annual is easily the bargain of them all. Technical data for 
oll illustrations appear at the back of the book, each item 
illiant new star accompanied with a miniature reproduction of the original 
to make reference easy 


Ti | 
pene Tis Here, Maybe! 
CHROSTAR The “gossip column" of professional photog- 


raphy. Who's who, what's happening, where, 
EXPOSURE METER = when, why and how. Send your news items, 
$ 95 clippings or whatever, about yourself or others, 
2 TR: We pay 50c for each item we can use, unless 

x it's publicity for yourself! 


most P 
qhe in the photograpp;. 


laxy 








for still or movies, 
indoors or outdoors, 
color or black and white e 














Howard N. Gosner, in the early 1920's a Philadel 

phia newspaper photographer and for the past 28 years 
4 ‘ chief photomicrographer for the Philadelphia General 

calculations. New modern design with large leg- ; ' : : : 

. ° a Hospital, died at his home in that city on September 

ible figures. Weighs only 3 ounces. Practically 

indestructible. Only 2% x 1 inch; fits hand and 4, aged 67. 


pocket. sai ORDERS FILLED, ADD POSTAGE 


Revolutionary, super-sensitive photo cell of un- 
erring accuracy. Eliminates guesswork and tricky 


W@ Mrs. Jennie Ruth Lainson, native of Wichita, Kans., 
who moved to Dallas 25 years ago and since then 
has operated the G. Allen Lainson Studio in the 
Baker Hotel, died on the morning of October 4 ofter 


a long illness 
WORLD’S LARGEST CAMERA STORE 


110 West 32nd Street * 113 West 31st Street 


lorenzo D. Windle, photographer in Leipsic, Ohio, 
New York 1, N. Y. * LOngacre 4-1600 


for 55 years, died on October 7 at the age of 78. 
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YX LOH . \ \ \ \ 
WS SN 


\ WY 


NO buried treasure maps — no secret mines — 
no grub stake or desert fever. There’s an easy way. 
Just ask yourself one question — which of my 


customers need cloth backed photographs. Put a little 





extra Selling into serving these customers. A Hollis- 
tonized print is a customer service which pays big 
dividends in customer satisfaction. Holliston Photo- 
Cloth is self-adhesive. Applied in three easy steps — 
quick, clean, and the best protection you can give a 
photograph or blueprint. 





Remember — it’s good business to collect 
EXTRA money for EXTRA service. Here’s how. 


THE HOLLISTON MILLS, INC."Si2c3°° 


NEW YORK ° PHILADELPHIA « CHICAGO 








AN EXTRA 


‘p/ HOLLISTON PAYS YOU 
"/ PHOTO-CLOTH PROFIT 
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| MI Edwin Eugene Plummer, wild life photographer for 


the Texas Game and Fish Commission, was burned to 
death near Elgin, Texas, on October 4 when his car 
overturned and burst into flames while he was return 
ing to Austin from a field assignment. Though only 
22 he was noted for his motion pictures and _ still 
shots of wild life 


W Harry Carlson, head of one of Cincinnati’s leading 
Y 

portrait studios, is also a composer of popular songs 
— one is “Cincinnati Ding-Dong’’ — and secretary- 
treasurer of Glas-Spray, Inc., a firm selling a silicone 
CLEVELAND COLOR SERVICE glass cleaner and now working on other products. He 
th t | h | 
3974 Eost 131s¢ S can get more done jan most people because he only 

Dept. P,P. Cleveland 5, Ohio sleeps four hours a night! 








| Ml Robert Wilson Scott, who retired in 1944 after nearly 

WE CAN SAVE YOu MONEY | ] half a century as a photographer in Philadelphia, died 

ce on October 2 at the age of 91. A noted theatrical 

use all or a portion of these services portraitist, vaudeville performers from all over the 

® Retouching ® Coloring O Sinevy Oils country made a practice of dropping in at his studio 

® Printing © Enlarging © Copies on North 9th Street either for photographs or a friendly 
visit. 

fine quality—prompt service—reasonable rates 


Send for price list today. M Holdridge L. Chandler, free lance commercial photo 


ROYLAC STUDIO 7300 VINE STREET grapher in Canton, Ohio, died in hospital in that city 


CINCINNATI 16, OHIO te if] : 
“The Photogravher’s Finisher’’ on October 5, after @ month's illness, at the untimely 


age of 21. 


QUANTITY PHOTOS @ Fifty photographs by Wallace Kirkland, member of 


You get the money — we des the: eon: Life’s photographic staff siace 1942, were on display 

Misheut await Scenty : ginimiabaiiiade ane at the Art Institute of Chicago from September 12 
9g q Y g y p * P through November 1. The Institute thought the show 

cards, mounted blow-ups from your original sufficiently important to publish, in a rather elaborate 

photos, negatives or art work. Glossy booklet, Kirkland’s comments on all 50 pictures plus 

8x10’s as low as 5c each. Send now for reproductions of 11 of them 

free samples and price list. 


MULSON STUDIO W lovis H. Dreyer, head of a commercial studio in 
P. O. BOX 1941 BRIDGEPORT, CONN. New Lork City, died in a Hackensack, N.J., hospital 
on September 27. His home was in Rutherford, N. J. 

















NO WONDER PROFESSIONALS PREFER 
W@ Clarence Albers. 48, photographer with the Hearst 
photograp 

18” STANDARD MODEI organization since 1920, died on September 27 in 
ia Srinta Gab Abt ie New York City. He started with International News 
@ Constant Washing Pictures, moved over to the Metrotone Newsreel and, 
© eg ecaaagy in 1929, joined the photographic staff of the New York 

Hypo Faster Journal-American 
@ Compact; No 
Moving Parts 


Acid-Resistant Bw August Galati, for 39 years owner of a studio in 
pence Newburgh, N.Y., died in hospital there on September 
$22.50 26, at the age of 63. 





Now! New Professional Model! lewis H. Corbit, photogropher ie Bridgeport, Conn., 
nearly half a century until his retirement a year ago, 
died on September 28 in Stratford, two days before 
his 79th birthday 


HERE’‘S WHAT YOU HAVE BEEN ASKING FOR 
30” diameter. Takes 16x20's; 125 or more D.W 
8x10's. Same patented Triple Jet Action. No moving 
ports. Made of sturdy acid resistant Royalite 

Price and Information on Request W jack C. Hudgins of Atlanta, Ga., who has worked 
with the Federal Bureau of Investigation for 11 years 
RICHARD MANUFACTURING CO. and has long been the personal photographer to Bureau 
1502 E. Colorado Dept. C-12 Glendale, Calif Chief Edgar Hoover, became head of the Bureau's 
* MER ENE S88 ONAL. CLIT ELLE SERED photographic staff late in September. 
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...FOR EVERY PHOTO USE! 


Here are a few of the more than 500 different lamp types 
and sizes which General Electric makes for photographic 
use. No matter what your need, there are G-E lamps to 
serve you—photoflash and photoflood lamps, projection 
lamps, studio lighting lamps, lamps for copy boards and 
film viewers, transparency illuminators, lamps for color 
and black and white motion picture and still photography, 
flash tubes and connectrons, enlarger lamps, sound re- 
producer lamps, darkroom lamps and lamps for other 
special photographic purposes. 

And thanks to General Electric lamp research, they’re 
improved year after year, to serve you better and better! 


Remember, there’s a G-E lamp'for every photographic purpose 


GENERAL@Q ELECTRIC © 
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. Write for prices or send film 
7273 Santa Monica Boulevard 
LABORATORY Dept. D, Hollywood 46, California 








for 46 years -and with satisfaction 


— professional photographers — Blue Print and Photostat 
workers — X-ray and chemical laboratories — school and 
industrial plants — all have used Probus Paint. 


WOLFF & DOLAN — California . 


Francisco 











FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 


Only Factory Approved Materials Used. 
Any size up to 5x7 — $1.75; 8x10 — $2.25; 
11x14 — $3.00; 12x20 — $5.00. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 











HOTOGRAPHIC 


New Extra Fine Grain Developer 
PROMICROL 
DEVELOPER REPLENISHER 
600 cc (20 oz.) $ 1.10 2%2 litre (90 oz.) $ 4.00 


950 cc (32 oz.) 2.00 10 litre (2-1/5 gal.) 10.75 
2% litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 








In DARKROOM WORK! 
18-8 STAINLESS STEEL 
PROCESSING EQUIPMENT 


High quality Tanks, Trays and other Darkroom Equipment 
made of 18-8 Stainless Steel for the Professional, Com- 
mercial and Amoteur. 
Write today for No. 40-B Catalog 
SOLD THRU DEALERS ONLY 


Grafic Stainless Steel Products, Inc. 


64 West Illinois St., Chicago 10, III. 
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J. R. Metcalf, M.Photog., Harrisburg, IIl., apologizing 
for the lateness of the news, writes that his daughter 
Betty was married on May 11 to Merrill Stricklin, owner 


| of the Stricklin Studio, Eldorado, Ill. Herself a com- 
| petent photographer and long a big help to her father 


in his studio, she now specializes in oil coloring. As 
the two cities are only eight miles apart, J.R. ran 
both studios while the young couple were away on 
their honeymoon and since their return she still does 
his coloring. They went south to New Orleans and 


| Baton Rouge on their trip, visiting studios all along 
| the route and making a “busman’s holiday” out of it 


| HM Oscar W. Wieggel of Kodak, best known to his 


many friends among professionals as “Ozzie,” has 
moved up another step according to James E. McGhee, 


| vice-president and general sales manager of Eastman 
| Kodak, and is now director of the company’s sales 


department studios. This puts him in charge of the 


| over-all operations of the professional sales studio, the 


graphic arts studio and the industrial photographic 
studio, 


WM Arthur F. Rice, 85, oldest businessman of North 
Manchester, Ind., and owner of a studio there for 65 
years, died on the morning of August 29 at his home 
He had been in failing health for several years but 
not seriously ill until two weeks before his death. His 
son Lozier D., associated with him for 45 years, suc- 
ceeds him in the business 


@ Congratulations to Mr. and Mrs. Philip C. Ryeburn, 


| who own and operate the long-established W. Carson 


Webb Studio in Cincinnati, on their 25th wedding 
anniversary, which they celebrated on September 10. 


HM John M. Lembeck who, although only 40, was a 
veteran photographer with the Hearst newspaper chain, 
died on September 7. He was picture editor of the 
San Francisco Chronicle. 


HM The Ipswich and District Photographic Society will 
hold their 1953 International Exhibition of Photography 
from March 16 through March 28, the closing date 
being February 16. For entry forms write R. S. Turner, 
Joint Exhibition Secretary, 27 Tuddenham Road, Ipswich, 
England. 


W@ Paul H. March who, after 11'/2 years as a reporter 
photographer for the Defiance (Ohio) Crescent-News, 
opened his own studio in that city in 1945, and has 
been steadily expanding his place ever since, recently 
completed new reception, sales and camera-rooms and 
celebrated the affair with an open house on September 
7. In addition to direct mail and other advertising, 
his chief announcement was a full page in the Crescent 
News, and a striking job it was. In addition to a 
halftone of himself, and that only 4x5, there were 
exactly 13 brief lines of type displayed in as handsome 
a combination of fine typography and judicious use 
of ample white space as we have seen in a long 
time. In addition to a special invitation the direct mail 





Give Yourself the 


“Magic” of OMEGA D-2 for 
Salon Quality in Every Print! 








FREE Booklet tells how! 


“The Three Basic Points of Print Quality” is an information- 
packed booklet that illustrates in detail how you can con- 
sistently attain top quality results which keep your work 
in the “salon” class! 


eee omega D-2 has the gift of 
printing salon quality into every enlargement — it’s 
the one precision enlarger whose optically correct 
condenser system matches auxiliary condensers with 
the focal length of each lens from 2” to 6%” 

for every negative size from 35 mm to 4” x 5”. 
Sturdy, bridge-constructed incline girders; dyna- 
thermal ventilated lamphousing; counter-balanced 
head; turn-micrometer mechanism for accurate 
focusing. So insist on OMEGA—Best by test! 


OMEGA D-2 
STANDARD Colorhead Attachment . . . 
Permits insertion of heat- 
$16 850 absorbing glass and filters 
bet | . 
omega D-2 — amp and condens 

with colorhead THE ONE 

PRECISION Copy Attachment . . . Con- 
ENLARGER THAT <S= verts Omega D-2 into copy 


= 
DOES THE WORK ~ camera. Aceepts standard 4” 
OF SEVERAL! 7 x 5” negative holders. 


Soft-focus Attachment . . . 
For the diffusion of undesir- 
able detail in portrait work. 


Rapid-shift Filmholder . . . 
For 35 mm. Precision-made 
rapid-fire enlarging with the 
OMEGA D-2. 


NEW OMEGALITE MAIL THIS COUPON TODAY! 


Unmatched for portrait work 
and all work requiring less 
& contrasty light source. Inter 
changeable with Omega D-2 
standard condenser head. 


OMEGALITE $4275 


Separate 


| SIMMON BROTHERS, INC. Dept. PRI2 

1 

I 

! 
OMEGA D-2 WITH OMEGALITE . . . $159.40 : 

1 

I 

I 

J 


30-28 Starr Ave., Long Island City 1, N. Y. 


Please rush FREE copy of the new booklet, “The Three 
Basic Points of Print Quality.” 
a, Ee 


Ps 


City Nasal Zone State 








SIMMON BROTHERS, INC. 


30-28 Starr Ave., Long Island City 1, N. Y. 





My camera and negative size 
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BRUNEAU ... 


the finest tripod buy 
STURDY 5.5 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 
Ee © i nea 
weighs less than 9 Ibs. 
DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 








A Big Hit! A Real Value! 


ERTLERLITE TRIPLEX 
Hand REFLECTOR 


TWO-WAY 
USE 


1. With Batteries 
for Flash 


2. With 110 V. 
for Photoflood 


Compact, well insulated, 
weighs 3 Ibs. slip sock- 
ets, extension cord, with 
set-off switch, hang-up 
bracket. Standard out- 
let for extension flashes 
or synchronizers. Now 
supplied with batteries. 


Price $27.50 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave., N.E. Cleveland 14, Ohio 





| included an equally fine booklet of 16 pages and 
| cover in a 6'/4x9 horizontal size with one or more 
halftones on each page, each either an example of 
| his portraiture or a shot of some part of the studio 
During the opening, models posed in the 

conducted visitors through the 
| While portraiture was featured 
at the opening, the March Studio offers a complete 
everything except the 
friend March, and may it 
not be too many years before you outgrow even this 
latest dream of yours. 


camera 
rooms while guides 
entire establishment. 
photographic 


service, sale of 


| supplies. Congratulations, 


HM Photographic studios operated in conjunction with 
beauty shops are not new — we know of several — 
but in Arlington, Mass., Gordon S. Coffey and Norbert 
F. Robertie who own the Arlington Photo Studio there 
have with Mr. and Mrs. William J. 
McCarthy, local florists. The McCarthys have moved in, 
the entire establishment having been remodeled and 
redecorated, operate their Arlington Flower 
Shop from the same address. All four think that the 
combination will prove mutually beneficial. 


joined forces 


and will 


@ Vincent J. Palumbo, who started with International 
News Photos in 1909, 20 years later became assign- 
ment editor for the photographic staff of the New York 
Journal-American, in 1930 formed the firm of Tri-Boro 
Photos, and finally left that for the position of staff 
photographer Todd Shipyards Corporation, died 
at his home in Brooklyn on September 19 at the age 
of 60. Recipient of many awards for news pictures, he 
was one of the first to adopt the Graflex camera, 
when it initially came on the market, for press photo 
graphy. 


for 


Ba photographer in Logan, Utah, having some con- 
siderable remodeling done, decided to shut up shop 
temporarily so he whitewashed the and 
painted on them in large, red lettering: “Closed for 


‘ 


windows 
Extensive Alterations.’ When he passed the next day 
some wag had — and no doubt with some accuracy — 
changed it to read: “Closed for Expensive Alterations.” 


@ John J. Steinkamp, one-time owner of a studio in 
Cincinnati though retired for the past 10 years, died 
in hospital there on September 13, at the age of 75 
M Promotions in the 
Eastman Kodak Company have advanced A. Dexter 
Johnson, with the company since 1934, and Edwin L. 
Gravel, who joined Kodak in 1930, to assistant directors 
of advertising. 


the advertising department of 


@ On the first day of kindergarten at a Cleveland 
Heights school, when the teacher was just calming the 
small still their missing 
reporter-photographer showed up 

Their editor wanted one of those “first day of school’ 
| pictures 





fry who were wailing for 


mothers, a team 
The reporter, deciding the class was too large 
for a group shot, walked to the front of the room to 
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DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 


EVAR VTE 


CONTACT ENLARGING 


BANQUET PHOTOGRAPHERS: 4. 0.1, sc tasers in ei 


field. Get our attractive prices for DWG & SWG cut sheets and rolls. 


POST CARD STOCK is also available. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 











125 West 45 | 
Street 








NEW FALL CATALOG) gira Tay 


JUST ISSUED ... FREE! 


Write for the 16 page issue showing 
MORE NEW SALES IDEAS FOR STUDIOS 


[_] PROOF ENCLOSURE SLIP 


(Samples Sent On Request) 





puUs Outstanding Value.. 


[] JUST MARRIED BANNER S fre iF 
—————— 


PZ 


{-] RICE BAG (Envelopes) a 
[-] NEW DELUXE BLUE GARTERS PROFESSIONAL 


[] PROOF AND DELIVERY ENVELOPES LIGHTING UNITS 
(Samples Sent On Request) Modeling Light (A116) at 
$18.95 and Caster Base 
[_] CUTS FOR ADVERTISING (BR3) at $23.90 (as illus. 
Cl PHOTO MAILER PRICE LIST trated) are just two of many 


Victor Studio Lighting Units. 
& BABY PROMOTION TOYS Designed for years of 


O TRICKS AND NOVELTIES DAILY use, interchangeable 


Victor lights and mounts 
meet the highest profession- For No. 4 photofloods 


al requirements. Write for or 500 watt Mozdes 
complete catalog. 


PIERCE CO. xcs: 
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DID YOU GET THE 40 PAGE 1952 
CATALOG? WRITE FOR YOUR COPY.” 
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speak to the teacher, while the kids apprehensively 


BANISH DARKROOM GREMLINS watched the photographer, who remained in the rear 


My static with his equipment. Impatiently the cameraman loudly 

: Pp 

x *) Electricity | = : i 

with the NEW, . | called to the reporter: “We'll have to shoot them in 
3 i, | 


twos and threes.” It took a week instead of a day to 
oR time before photographers again become popular in 


re 
OSTATIC 2 4 the halls of learning in Cleveland Heights 


Hi Commercial photographers, as a matter of course, are 
© New ultra-modern, functional design eatiands e8arin steal 92 dita oeccalacctied repaired 
¢ Polished stainless steel Polonium housing aa must mpernte on the same basis in Las 
© Ebony enamel handle egas, Nev. That city has become a rendezvous for 


get the class back to normal and it will be a long 





ra Fits user's fingers —insures proper use those couples wanting to be married but too impatient 


LAN c masta a . a to be delayed by the blood tests required in neighbor- 
iminate those gremlins of the : é é ‘ ; : 
Tkhhdhdld/d eatiraicinn. sacks Gace sar ing California. Thus various chapels have arisen in 
were dust, once and for all with Static- Las Vegas (according to the New Yorker) with such 
master. Save that valuable time you bats 
Srofecsianal formerly used for print spotting names as the Hitching Post, Gretna Green and the 
3” size and opaquing for more profitable Wee Kirk 0’ the Heather. A typical sign outside one 
tasks in your studio or lab. Remem- oS Focaalers 
her, gee teudbien acdon ith of these reads: ‘Organ Music Flowers — Photo- 
Staticmaster over the film or -sur- graphs — Immediately!” 
face to be cleaned, simultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds & Eco , 
of professional photographers all over the world. W@ Here’s the culmination of a photographic romance 
which we think will perhaps be a surprise, and surely 
news, to the many friends of two nationally known 
members of the profession. In January, in New Orleans, 
Howard Kirby of the Eastman Kodak Company, who 
Buy Staticmaster at your local photographic Pee ey has made his headquarters in Rochester for some years, 
or sent postpaid if cash with order. will be married to Grace Moore, M-Photog., long a 
10179 East Rush St. partner in the C. Bennette Moore Studio of New 
* El Monte, Calif, Orleans. Miss Moore and her sister Phyllis (also a 
ead Master) have been continuing the studio since the 
recent death of Mrs. Moore (who had herself first taken 
over when Mr. Moore passed on). After January, with 
Grace making her home in Rochester, Phyllis will carry 
on alone 


W Robert Mortimer, 29 years on the photographic staff 
of the New York Daily News, died on October 2 at 
the age of 50, after a long illness. 


W The 57th Annual Open International Exhibition of 
the Birmingham Photographic Society will be held in 
the galleries of the Royal Birmingham Society of 
A PRINTED Envelope — ay ages Hs to = inclusive. The pi 
. - fe i t 

is GOOD advertising. ate is January and entry forms may be secure 


k a by writing E. H. Cochrane, 142 Swanshurst Lane, 
x our NAME, ADDRESS & PHONE No. Moseley, Birmingham 14, England 
printed on 


ed rg wie stern KRAFT ns ae $ ee W Clifton Ray Cox, 74, head of the Howard Cox & 
1 5 Vax a OWN KRAFT GUM A d Br ‘ ae : cage 

others commercial studio in New York City until his 
] Y, 1 : 

OO PENG: SPIE SET UN SEAT. TEST ahcmeat tn UY, Ged an Cuaber 3 in @ 9. Levis 
hospital. He had been living with a daughter in 
Also available: Jennings, a suburb of the latter city. 

NEG. PRESERVERS ® GLASSINES ® PHOTOMAILERS 

SEND YOUR ORDER IN TODAY! @ Charles Gordon Spaulding, former photographer in 
Pasadena, Calif., but recently employed in that capacity 
by the Sacramento District Office of the Army Engineer 
NORMAC PRINTING and ENVELOPE Corp. Corps, was drowned in August in a freak accident 
He, with eight workmen, had entered a tunnel near 
Castle Dale, Utah, to check results of a blast of 


All Prices F.O.B. N.Y. 


7 Wass ac Ss NEWYORK U4, 
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STAINLESS STEEL EQUIPMENT 





STAINLESS STEEL 
BUCKETS — Available in 
two sizes—3'4%4 or 4 gallon 
capacity. 


ALL-PURPOSE 
SINKS 


Constructed of high polish ; : DEVELOPING TRAYS 

steel—Easy to clean— q AND SINK PANS 

Leakproof—39 stock sizes. Ruggedly built of high polish 
stainless steel for life-time 


DEEP YANK © 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
fixing —3'%, 10, 15, 28, 
FILM ; 48 gallon capacity. 
PACK DEVELOPING 
HANGERS—New, spe- 
cial construction, to hold AUTOMATIC 
thin base film securely dur- ROCKER WASHER 
ing all processes of de- Stainless steel double section 
veloping. sink—Washes prints up to 
FILM DEVELOPING j © 20” x 22”. Large capocity. 
TANK OUTFITS—Develop-rinse-fix-washin one unit 


Includes 3-compartment jacket and two insert tanks, 





Send for illustrated 
catalog showing com- 
plete line. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — that camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 


MACVAN MANUFACTURING COMPANY 


2095 Moore St. San Diego 1, Calif. 


SPRAGUE - HATHAWAY, INC. 


58 Day Street 








West Somerville, Mass. 


Serving The Professional Photographer since 1874 


Coloring Copy work Albums Photo Mounts 
Water Colors Air brush specialty Frames Custom made 
Rubbed in oils Restoration work Mouldings Folders 
Heavy Oils Reproductions Moulding-Supplies Easels 

Printing Enlargements Mats 

Retouching 

Catalogue Upon Request 
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BY CHARLES ABEL 


Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while 
others who bought my more recent Profes- 
sional Photography for Profit and, following 
its precepts, have established successful stu- 
dios, keep asking for a new one on how 
to go after more business. 


So here’s my newest book: 
Tested Money Making 
Ideas for Photographers 


covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
but afl entirely new material. 


y ORDER 
i ping N OW 


oney 


[deas jor 1 1 
wel 614x914 — 280 Pages 


nf up : 
photog” rs Cloth-Bound 


- $3.95 postpaid 


(in Ohio add Ile for sales tax) 


“st 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 
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320,000 pounds of TNT which had been set off to 
determine the damage that an atomic bomb might 
cause to underground installations. As the result of a 
cloudburst a wall of water struck the tunnel, and 
though the other eight emerged safely, Spaulding 
did not, having been knocked unconscious by dislodged 
debris. He had been photographing the entire opera- 
tion from the start with both still and movie cameras 
His home was in Sacramento. 


WH We only wish we had the time to answer all the 
pleasant comments about THE PROFESSIONAL which 
accompany subscription renewals, but we hope our 
readers will take the will for the deed. Here, however, 
are two we want to quote. From Harry R. Hoyt, Chi- 
cago: “All these years and still improving, like aged 
wine. Good luck!’ From Bernard Gilman, Bristol, Conn.: 
“The little note in your July issue’ (Page 49 — Ed.) 
“about using Fab in washing negatives saved me 
the price of my renewal in time the first week | used 
it. Thanks.” 


@ A neatly printed announcement reaching our desk 
tells us that Theo and Betty Lewis opened their new, 
modern and completely air-conditioned studio in San- 
ford, N. C., on October 17 and 18. Congratulations 


MI Richard A. Ade, commercial photographer in Phila- 
dephia for over 50 years, died on September 30, as 
the result of injuries suffered when he fell through 
a skylight at his studio earlier in the day. 


W@ Charles D. Stokes, chief photographer for the United 
Trotting Association and for some time active in the 
field of public relations, has opened a new camera 
store — the Stokes Camera Company — in Columbus, 
Ohio. A bit out of line with the practice of most 
dealers, he will also offer a commercial photographic 
service with two cameramen available to handle pub- 
licity, advertising and group photography. 


@ Samuel E. Johnson, who owned and operated various 
studios in Minneapolis from 1900 to his retirement in 
1944, died in July, aged 74. In his early days he 
was photographer for that city’s Dime Museum. 


@ Congratulations to C. V. Hadley, photographer of 
Bellefontaine, Ohio, who was recently chosen  vice- 
president of that city’s Chamber of Commerce. We 
would like to see more photographers active in such 
organizations; not only is it good publicity but it 
often means being forewarned about the activities of 
coming itinerants. 


@ J. Mitchell Elliot, for 42 years one of Philadelphia's 
leading photographers until his retirement some years 
ago, died on October 9 in hospital in that city at the 
age of 86. He had been a member of the Photo- 
graphers’ Society of Philadelphia since 1885 and 
was an Honorary Fellow and life member of that 
city’s Museum of Art, being himself a collector of 





TRADE 


for SALON-QUALITY 
PRINTS 


Wall Bracket 
for Extreme Rigidity 
for all Solars 











New Light Equalizer 
for all Solar Models 


Yes . . . you get SALON- 

QUALITY Prints EVERY TIME 

with the SOLAR system of 

Controlled - Light Enlargers. 

Oo Fifty-three years of BURKE & 

pe veer eg leeinns JAMES’ engineering and 
manufacturing skill is built 

into everyone of the eleven 
SOLAR models. — Priced as 
low as $66.50. See them at 
your B. & J. dealer TODAY! 








Ee - @ Adjusts instantly to hor- 
ustiess Typ rrier izontal or vertical posi- 
R. i6 sizes from tion. (Most Models.) 
Makes enlarging easy as 
contact printing 
Convertible to View and 
Laboratory Camera 
“Dustless’’ negative car- 
riers. 

—_ Lenses interchangeable. 
Cool Self Ventilating Precision machined. 

mphouse 


La 
Write for SOLAR story, plus 
pages and pages of ‘‘PHOTO- 
TOOLS” fully-illustrated in the 
Famous 


Professional Photog- 
rapher’s Guide 1051-H. 











Burke «James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 
321 S$. Webash Ave., Chicago 4, Illinois, U.S.A 


Taken with DAGOR LENS by S. H. Gottscho 


Perfection / 


Pathos, exhilaration, joy, sadness 
and all the emotions of a fine artist 
make this delicate old instrument a ve- 
hicle of expression, Through it, the 
professional musician will attempt to 
ascend the heights of his artistry. There- 
fore it must be the finest obtainable. 


Quite naturally, the same holds true 
with the professional photographer. 
HIS equipment must be the finest ob- 
tainable...more particularly his 
PHOTO-LENSES. Your LENS is the heart 
of your camera. Choose it wisely... 
Treasure it always. 


For over half a century, GOERZ 
AMERICAN precision photo-lenses 
have given profitable satisfaction to 
thousands of professional photograph- 
ers. Whether your requirements are 
“run of the mill’’ or something special, 
we stand ready to serve you. 


For details write Dept. PP-1. 


C. P. GOERZ AMERICAN 


OPTICAL COMPANY 
Office and Factory 
317 EAST 34th STREET 
NEW YORK ‘16, N. Y. 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 


Mentions the 


judges, in their discretion, may 


award. Winning photographs will be returned 
and the mokers will retain all other rights to 
their use or future sale. 


THESE SIMPLE RULES must be followed: 


1. 


. Entries 


Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 


. No one may submit more than three photo- 


graphs. 
must not 
exhibited before. 


have been published or 


. Entries must be monochrome (black-and-white 


or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. 


. Any subject is eligible: portraiture, commercial, 


fashion, illustration or whatever. 


. Blue Ribbon winners may not compete again 


for 12 months; Honorable Mention winners 
are urged to try again. 


. Address all entries to: Blue Ribbon Contest, 


THE PROFESSIONAL PHOTOGRAPHER, 
Caxton Bidg., Cleveland 15, Ohio. 


519 


EIGHTH CONTEST 


CLOSING DATE is December 15, 1952. 


FROM ENTRIES RECEIVED between September 16, 
1952, and December 15, 1952 the judges will 


select Blue Ribbon Photographs for 
March and April 


February, 
1953. 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo- 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging. 


LET’S HAVE YOUR ENTRY | 


-—NOW! 
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Chinese porcelain and Oriental rugs. He graduated 
from Germantown Academy in 1886 and was a former 


president of the Academy and its alumni association. 


| MI George Smallsreed, photographer for the Columbus 


(Ohio) Dispatch is normally never without his camera, 
even when running an errand for his wife. But not 
long ago he noted a rip in his carrying case, decided it 
needed prompt repair, removed everything from it and 
started downtown. On his way a traffic accident, which 
he felt would have provided at least three front page 
shots, occurred. Smalisreed, without a camera, could 
do nothing but attempt to help the victim and thought 
nothing could be worse from a news phoographer’s 


viewpoint until, feeling a tap on his shoulder, he 


| turned around to face an elderly woman clutching a 


Brownie camera. “Would you mind stepping out of the 


way?” she asked. “I’m taking pictures for The 


Dispatch.” 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Eastman Kodak Co., Rochester 4, N. Y. is now making 
Kodak Medalist Paper available in several additional 
ond Medalist J-1 and J-2, 
surface ferrotyping; is 
of special interest to commercial illustrative workers. Medalist 
E-2 and E-3, d.w., offer commercial trade a fine-grained 
white stock paper of moderate lustre. Medalist Y-1, Y-2 and 
Y-3, d.w., designed for wedding photographers are fast, high 
quality enlarging papers with silk lustre finish, producing 
brilliant black-and-white prints that tone readily. 


surfaces 
combinations. s.w., has 


high-lustre 


contrast 


fine-grained requiring no 


. J. G. Saltzman, 
focus 


Inc. have developed new precision auto- 
their line of Caesar-Saltzman Condenser 
Enlargers, designed for use in 
field in addition to 
weight of the 
the 14” diameter 
is completely 


mechanism for 
color 
The tremendous 
(60 pounds for 
8x10 projector) 


specialized separation 
black-and-white work. 
condenser lenses 


condensers 


camera and 
used on the 
counterbalanced by 
accurately ground 6” 
trols, 


inside 
steel support column. All con- 
including that for projection lamp, are directly beneath 
front of paper board. Camera, lens and lamp focusing mechan 
isms are all coupled with Veeder-Root counters so any precise 
size or lamp position may be returned to at any time; thus 
operator can remake any part of separation series at later 
date and still retain good Specialized requirements 
for these machines were gathered and compiled from studios 
which would actually be potential users. Design problem was 
solved by use of four-foot long cam precisely ground by 
hand to be in exact focus at every point from 1:1.5X enlarge 
ment to maximum capacity of machine, a capacity, 
ally, tailor-made to maximum head-room in each 
laboratory for which machine 


concealed weights 


hollow 


register. 


incident 
individual 
By means of mechan 
device, machine may be changed from auto- 
focus to ratio focus at will, thus also permitting making of 
reductions. Detailed information on request. 

(Turn to Page 52) 


is made. 
ical cross-over 











THE MARTIN 


POSING BENCH 


Richly and durably upholstered in three smart 
looking colors—red, steel grey, and chartreuse. 


DESIGNED BY A PRACTICAL MINDED 

PORTRAIT PHOTOGRAPHER FOR ALL $49 50 

AROUND USE. ws 
Distributed by 


GARDEN & WILLIAMS 


3266 W. PICO BLVD LOS ANGELES 19 

















stop overdeveloping 
strobe negatives! 
start using EDWAL 
* super-12 


You can get fine grain and plenty 

of contrast in strobe (electronic 
flash) negatives without overdevelop- 
ing by using EDWAL SUPER 12, the 
long scale developer. 

Scientific and practical tests indicate that 
EDWAL SUPER 12 is the best, most 
versatile developer for strobe work, as 
well as for press and other types of 
photography requiring high emulsion 
speed and full contrast. 

SUPER 12 is available at your dealer's 
—ready-mixed in quart or gallon bottles. 
“MODERN DEVELOPING METHODS” (3rd 
Edition)—Send 25c with name and size of 
your camera to Dept. PP-10 TODAY. 


EDWAL irssize com 


Portronic Portrait—Susans of Hollywood (John E. Reed) 
(7Omm picture — actual size) 











GOOD ) srr 











Own A D i 
BEATIE x /5 , 


AUTOMATIC PORTRAIT CAMERA 








Ask Your Dealer or Write Us 


hotographic 
roducts Inc. 


6916 Romaine Street 
Hollywood 38, Calif. 
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The Editor's Commentary: 


From the time the Merit System of The Photographers' Association of 
America was originated and established in 1937 by Past Presidents James M. 
Caufield, M. Photog., Fred R. Bill, M. Photog., and myself, until my own con- 
nection with the organization was severed in 1949, I continually and con- 
sistently warned the association members in general and the Degree holders 
in particular to watch and maintain the correct designations of the Degree 
of "Master of Photography" and its abbreviation of "M. Photog." I have 
viewed with alarm and dismay the utter neglect of this since I left the asso- 
ciation and the growing tendency to use the complete miSnomer "Master Photo- 
grapher" even in, of all places, the association's own official journal. 
Anyone can call himself a Master Photographer and in fact, as I have fre- 
quently emphasized in the past, such ause of the word "Master" only places 
the user on a level with the master plumber, the master electrician, the 
master barber or what have you. I was especially reminded of this recently 
when I read that the Master Photographers' Association, a British organiza- 
tion, had approved a badge for the use of its members, all of whom consider 
and term themselves Master Photographers. 








Speaking of plumbers and others reminds me of a letter I received re- 
cently from Jack Lewis. He is now operating a commercial studio in Rich- 
mond, Va., and many readers will remember his series on "Photography for 
Television" which appeared in these pages some months ago. "I have evol- 
ved," he writes, "a new method of pricing commercial photographs which I 
think will be of interest to other photographers. Briefly, I'm working in 
the same manner as auto mechanics, plumbers and other tradesmen. Our prices 
are now billed on a time and material basis as follows: Time-Outside assign- 
ments $4.00 per hour from the time cameraman leaves the studio until return; 
Studio shots $4.00 per hour from commencing set-up until work is finished 
in camera room. Laboratory Work - $2.00 fee for processing negative and 
making one print, this applying to each shot in the job; if there is only 
one shot, the fee is $2.00; if there are 10 it is $20.00. Materials - Film, 
photoflash lamps, etc., all billed at full list prices. Mileage - no charge 
in city limits; 10c per mile beyond. The above is for black-and-white work. 
For color the charge is $15.00 per hour, plus a laboratory fee of $8.00, plus 
cost of materials. Mileage charges Same as before. There is a minimum of 
$6.00 for any one job and time is charged in multiples of quarter-hours. 





"I have found this system to be very equitable," he continues, "and my 
customers are rather pleased with it. It cuts down waiting time consider- 
ably because they know they will be billed for it. I feel it is about time 
that commercial photographers start getting properly paid for their efforts 
instead of working on haphazardly set price schedules which vary from city 
to city -— and in large cities even from block to block. I also feel it is un- 
fair to a customer to charge him, say, $35.00 for seven photographs which 
are all shot at the same time - bang, bang, bang! It is equally fair that 
when a photographer has some assignment which requires him to wait around 
for six hours he should be paid for his time. Of course this time basis is 
flexible. If it costs a studio owner $5.00 an hour for a cameraman, naturally 
his charge will be higher but we have found that our figure is pretty fair (at 
least in Richmond) as far as the cost of labor goes. I'll be interested to 
learn what your readers think about this." 
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Cover for a New York hos- ee en 
pital booklet, illustrating 

‘Heads, Hearts and Hands 

at Work.’ 
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KERLEE HAS FUN! 
By Harold Christopher 


CHARLES KERLEE is a photographic illustrator who makes his headquarters in New 
York City. But his West Coast-Navy past shows through his East Coast-civilian present. 
Kerlee recently moved into new quarters on West Fifty-Fourth Street and the entire 
studio space has the pristine shine and brilliant color of a California beach house — 
or a ship. The brightness of the modern interior fosters a pleasant working 
atmosphere although the studio set-up was designed as a scientific laboratory for 
the production of monochrome and color illustrations for some of the leading 
advertisers in the country. 





“A” stands for Airlines (United) and Automobiles (Cadillac, Plymouth, Chrysler) 
in Kerlee’s alphabet of accounts. Since he also photographs Food and Fashions, 


his work requires the varied facilities that only a large studio and competent staff 
can afford. 








Kerlee found a long, low building after months of searching for perfect quarters. 
The structure was a former private garage belonging to a governor of Massachusetts. 


CHARLES KERLEE 



































The above is a magazine illustration for 
Dobbs hats. The photograph opposite 
features Louis Prima as the trumpet player 
in a magazine illustration for Decca 
records. 


The chauffeur and his family had occupied 
the second floor as living quarters. The width 
that made it possible to garage several 
automobiles now enables Kerlee to bring the 
longest car into his studio with room for 
quantities of lights and an unlimited choice 
of camera angles. 


There’s a skylight in the roof and Mr. 
Kerlee had a section of the second floor, 
below the skylight, removed so he can use 
natural light in his studio when he wishes. 
A balcony effect was created by this incision 
in the floor and the space around the cut-out 
well serves as an unusual office for the boss. 
A stairway rests neatly at one side of the 
balcony when not in use. It is made so that 
it can join another movable staircase on the 





CHARLES KERLEE 


studio floor and permit bringing heavy props 
from one floor to the other with the help of 
an electric hoist. Kerlee uses the lower stair- 
way instead of a ladder when photograph- 
ing from a high angle, and the staircase also 
hides equipment in its covered sides. 


These movable stairways are seldom 
combined for ordinary walking up and down 
because of the popularity of a ship’s ladder 
in one corner of the studio. This black iron 
spiral leads from the lower floor to the upper. 
The compact, functional ladder provides one 
clue to Charles Kerlee’s Navy experience. 
He attributes his present working methods 
and his choice of illustration rather than 
specialization to four years in the Navy as 
an officer in Captain Edward Steichen’s 
photographic unit. 


Before that gap in his career, Kerlee 
had amassed experience in a number of 
schools and jobs. There were so many of 
them that a recital of the schools he attended 
and the jobs he held would make Kerlee 

















Mr. Kerlee’s present studio was once a private 
garage, shown in the “Before” picture on the 
opposite page. With the remodeling completed the 
main floor now looks like the picture “After,” taken 
from the same position. In the immediate fore- 
ground is the reception room, normally separated 
from the studio proper by a drape which has here 
been pulled out of sight. Note the movable stairway 
at left center. Having walked through the reception 
room on any normally busy day, we would probably 
come upon a scene like that above where in the 
foreground a model is receiving the final touches 
for a shot for Esquire magazine while in the rear 
of the camera room a set-up is being prepared in 
the Kerlee model kitchen. 





appear to be a Civil War veteran rather than 
the young man he is. He became interested 
in motion pictures, not still photography, 
when he was a pre-law student at the 
University of California. Learning that a 
course in technical cinematography was given 
at U. S. C., he transferred. With an 
M.A. degree in his chosen specialty Kerlee 
accepted a job as shipping clerk at M-G-M. 
He rose to assistant to the head of the 
laboratory and finally became assistant to 
the head of the camera department. Since 


he was unable to join the union this job 
deteriorated into a dead end so he entered 
the Technicolor Company. From there he 
switched to the trick camera department at 
R-K-O. During this period of rapid changes 
he mainiained a laboratory at his home and 
taught at the Art Center. The lab and art 
studies somehow awakened an interest in 
still photography. 


That interest became Kerlee’s profession 
and hobby. He opened his own studio in 
California and Bullocks-Wilshire (noted Los 
Angeles department store) was his first client. 
Other accounts — not fashion — followed. 
Before the war interrupted his career, Kerlee 
had built up a business in California that 
was servicing clients all over the country. 
Most of the work was done out of doors 
because of the advantages of climate and 
scenery. 


During the war he travelec’ all over the 
world. When peace came he wanted only to 
settle down in one place. He opened a studio 
in the East wiih accounts from the West 
instead of vice versa as before. Kerlee has 

















been East for five years now. From the point 
of view of prestige as well as monetary return, 
Kerlee’s accounts rank with those of veteran 
New York illustrators. 


To service these accounts, Kerlee has 
eight people working directly for him. Part 
of his building is occupied by Glen Peterson, 
a color technician, who makes carbros, dye 
transfers and color transparencies for Kerlee 
and other photographers. Kerlee usually 
presents his clients with 16x20 carbro prints 
or equally large mounted monochrome prints. 
He preferred Ektachrome to Kodachrome 
even when the latter was available. By 
sticking to just one color film, Kerlee says, 
“there are fewer variables.” 

In spite of his unusual laboratory back- 
ground and technical training, Kerlee seldom 


CHARLES KERLEE 





the darkroom. He has trained his 
darkroom technicians in his methods and he 
himself has plenty to do behind the camera. 
The studio space has lighting suitable for 
any subject whether it's a Cadillac car or 
the single Winston jewel that echoes the V 
in the Cadillac trademark. 


enters 


The skylight provides the natural light- 
ing and Saltzman is the source of most of 
his variety of lights. Huge Saltzman tripods 
and 8x10 


studio view cameras are also 


“among those present’’ in the equipment roll 


The striking location shot below was a 
magazine illustration for Buick while the 
one opposite was taken:for a Rexall Drug 


point-of-sale poster. 





























call. Flash is no longer a major light source 
in Kerlee’s studio but he has an array of 
Ascor speedlight equipment. The speedlights 
the new type that Maurice 
Bauman designed for his own use, and which 
Ascor has manufactured for other illustrators. 


he uses are 


The speedlight reflectors are set on a 
metal arm with an incandescent light at the 
other end of the arm. This lamp has the same 
proportionate strength and is of the same 
type as the speedlight. Kerlee lights his 
picture with the incandescents and achieves 


CHARLES KERLEE 


the effect he wants with this familiar lighting. 
Then to secure the fastness of speedlight yet 
retain the identical lighting scheme he set 
up with incandescents, he swings each light 
around when he’s finished with lighting the 


set. The 
position 


speedlight assumes the identical 
that its had 
occupied and the negative is exposed by 


speedlight. 


incandescent partner 


In spite of the control that is 
possible with speedlighting, Kerlee doesn't 


believe that it is best for every photograph. 


now 











CHARLES KERLEE 


He feels that action should not always be 
frozen. A little movement in some part of a 
picture may help to create an effect of motion 
that would be lost if motion were stopped 


completely. 

Another illustration ‘‘must’’ is a kitchen, 
and Mr. Kerlee has a model kitchen set-up 
at one side of the studio. His food photo- 
graphs compare well with those produced 
by specialists in this field, but Kerlee enjoys 
photographing food no more than he likes 
to photograph buildings, pretty girls, auto- 
mobiles or surf fishing. He wouldn‘t be 
happy if he photographed nothing but food. 
It is variety, to him, that keeps the profession 
stimulating. Kerlee won’t even maintain the 
usual studio prop room because he doesn’t 


like to use the same prop twice. 


« 
Kerlee’s camera equipment shows the 


same versatility as his subjects. He recently 


A magazine illustration for Squibb. 


made a cover for Collier’s Magazine showing 
a surf fisherman. The way to photograph a 
surf fisherman is the hard way. While the 
fisherman makes his cast close to the shore, 
the photographer must stand out to sea facing 
him. Kerlee set up a 5x7 view camera on a 
tripod, ready to take the picture in color. 
A wave promptly knocked it over. He finished 
the job with a handheld 4x5 Speed Graphic. 
But even this misfortune didn’t spoil Kerlee’s 
day because for once he had managed to 
combine two favorite hobbies — photography 
and fishing. He also uses a Rolleiflex, a 
Graflex and a Nikon when he photographs 
for fun. 


While Charles Kerlee was not unknown 
before the war, he has risen to illustration 
heights in a brief five years. His success may 


be due in part to his philosophy of client- 


(Turn to Page 56) 























TWO #5 PHOTOFLASH lamps were used for this photo- 


graph, which was given a twenty-five second exposure 
on 4x5 Super Panchro Press Type B film. The lens, a 
10’ Commercial Ektar, was stopped to F/45. Develop- 
ment was by inspection in D-23. The reproduction is 
from a projection to 8x10 on R-2 Velour Black, 
developed in D-72, one-to-two. 


AS EACH DAY passes the photographing of show win- 
dows becomes more of a problem due to the rapidly 
increasing number of electric 
Neon, and the additional 


signs, most of them 
use of Neon on building 
fronts. If a job is on an important retail street the 
photographer usually has to wait until midnight, at 
which time most signs are switched off, remembering 
to warn the customer to leave his own lights on. 
Often the forgets and the studio has a 
wasted trip. Don’t fail to charge for the lost time in 
such instances. Some customers will object, but most 
will see the justice of the extra cost. 


customer 


On this page we have what is an almost perfect 
example of what a first-class print of this type should 
be. Fifty years ago, when your critic began his photo- 
graphic career, calls for show window photographs were 
very few. Usually the illumination was very weak and 
the customer was well satisfied with an adequate 
showing of the goods in the display, so the average 
negative was made by firing two open charges of 
flash powder, one from each side of the window and 
each far enough to the side so that neither reflected 
in the glass front. 


Today the “Display Manager,’’ 
the window trimmer, uses all sorts of spots and fancy 
lighting effects and he wants these effects to show in 
the photographs. 


formerly known as 


Many times they are beyond the 
range of the film being used and it is necessary to 
add a little outside help to get some 
deepest shadows to keep them 
solid black masses. 


the lesson to be 


light into the 
from showing up as 
The use of this outside help is 
learned from this photograph, the 
which has placed his two lamps most 
effectively to accomplish the desired result. The front 
of the building has been given enough light so that 


it plays its own proper 


maker of 


port as a surround for the 
window, instead of appearing as a dead biack area 
around type of picture which is 
delivered all too often. The different tones and textures 
of the items in the window are as well rendered as is 
possible in “dead” 
spots. We are sure any display manager or store owner 
would be highly pleased with such a photograph, one 
which lighting effect of the 
display as well as the contents of the window. 

When you shoot assignments of this kind we would 
like to add one word of caution: be sure and so use 
your auxiliary lights that no shadows from them are 
apparent in 


the display — a 


monochrome and there are no 


faithfully preserves the 


the finished picture, because much evi 
dence of added light spoils the effect from the stand- 
point of the display manager. His lighting, as he sees 
it, is complete. To reproduce it photographically you 
may have to add more but it should not be evident. 
You will notice that the extra shadows in this picture 
are almost negligible and the fact that they show at 
all is the only flaw that prevents this from being a 
perfect photograph of its type. Otherwise the handling 
of the assignment is such that we have no suggestions 
to offer 


beyond extending our compliments to the 


maker. 








FOR THIS PORTRAIT 
F/11 
developed for thirty minutes in Microdol. The reproduc- 


one-fifth at 
on Arrow panchromatic film, the negative being 


the exposure was 


tion is from a projection on Indiatone, developed for 
two minutes in D-52, one-to-one. Four Sun-Spots were 
used. One, close to the subject at the right, served as 
the main source. The second, at the camera, was the 
fill-in. Another, at the left rear, illuminated the hair, 


and the fourth was thrown on the background. 


—H ot Peal Vell 
CRITICISM: 
WE HAVE HERE a 
subject, a portrait which, over all, has been very well 


very pleasing portrait of a nice 
handled and which, with a few minor changes, could 
be really beautiful. The pose is very good. Angling the 
head and the shoulders in the same direction is always 
good procedure if at the same time the head is slightly 
tipped, as was done in this case. However, the heavy 
wrinkles on the 


subject’s left shoulder, 


below the collar on the same side, are disturbing. It 


and directly 


should not have been too difficult to eliminate these. 
The lighting is good but could have been improved. 
We would prefer to see the main source feathered a 
toward the the fill-in 
back a bit closer to the camera. The cameraman could 
light but this 


alteration would have given the face more roundness. 


bit more camera and moved 


have retained his high key of slight 


ATCA 





ALYSIS 





The background, while novel and well handled, 
is a bit disturbing because of the high key of the 
right side of the center panel. This, contrasting with 
the dark hair and also because the vertical line of 
the panel cuts directly across the rather angular line 
of the hair-do on that side, draws attention away from 
the face. Had that light the background 


been toned down it would have improved the picture 


portion of 


still more. 


The neck should have been retouched slightly to 
remove the effect that the subject is straining to hold 
the position. Both negative and print are very well 
exposed and developed and the tone of the print is 
beautiful. One might say that the highlights on the 
pearls are a bit strong, yet they are needed to relieve 
the rather severe lines of the costume and the portrait 
as a whole is so well done that one hardly notices 


them until the face has been thoroughly studied. 
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| SHOOT FOR REALITY 
By Jules Alexander 


IT’S ONLY an opinion, but | think the greatest painters in the world were the Old 
Masters of portraiture. Their work remains through the years. Many of the world’s 
finest canvases are portraits of real people captured in all their emotions, so that 
you might expect them to speak as you look at their pictures. And yet, no two 
are completely alike even if made by the same artist. That's what | like about 
portraiture. To meet someone, get to know them, and by means of a camera produce 
a likeness, is a most gratifying experience. However, with the cameras and films 
of today, it’s almost certain that if you aim your camera at an individual you are 
bound to get an image that in some way resembles the person. That's the photo- 
mechanical part of it. The pleasure — and the real art of the photographer — 


WALTER KLEMPERER 


JULES ALEXANDER 











a 

—_ 

ef 
z 

















BRET 
SOMMERS 


JULES 
ALEXANDER 


comes in getting more than that. 

If you know someone well, you can 
almost recognize them from the shadow they 
cast. | can recognize certain people by their 
footsteps, and some by even a cough or a 
sneeze without seeing them. Most of us can 
do this because these are characteristics of 
people we know well. Naturally we can’t 
put footsteps in a picture, and probably 


JULES 
ALEXANDER 





wouldn‘t want to. All people have basic 
characteristics; put these in a portrait photo- 
graph and you have more than just a likeness. 

Much of my work is with the people 
of the theater. | know, when they come to me 
for a series of portraits, that they want 
something which will display their talents, 
their physical qualities, and their personalities. 
To do this you must get to know them and 
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secure their confidence. One of my most 
difficult sittings was of a young actress who 
had the needed confidence in me but didn’t 
have it in herself. She wanted a mirror placed 
right next to the lens so she could see herself 
as the camera would. Of course that’s not 
possible because you can’t get the mirror 


close enough to the lens; it just won‘’t work 
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ERIC DE KOLB 


that way. 

| try to let my subjects forget there is 
a camera in front of them. Instead if it’s 
possible | assume the role of a director, and 
place them in a situation that gives their 
minds some action to work on. This almost 
invariably puts them “‘on stage’’ and what 
actor doesn’t like that? Of course only a 
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SUE SMITH 


situation that would be right for the actor 
will be right for the picture. 

1 once solved the problem of the 
“Professional Smile’’ versus the ‘Realistic 
Smile’’. From those in ‘show business’’ you 
usually get ‘‘professional’’ smiles. And if you 


say ‘‘Smile’’ you're sure to get just that, a 
phony professional smile. | took a chance 
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with a certain particular actor who was sitting 
for me and asked him if he had any children. 
He did. | asked him how young was the 
youngest. ‘‘Two’’. This was perfect! | asked 
him to close his eyes, open them and ‘“‘see’’ 
his child down there by the camera. He did, 
and | got a picture that captured such a 
warm friendly smile as only a parent will 
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project when looking into the face of his 
two year old youngster. He was pleased, | 
was pleased, and | think the child was 
pleased. 

| work with 8x10 equipment. | like to 


print contact size and try to retain every 
ounce of quality in the original negative. 


IRIS 
HOLLAND 


JULES 
ALEXANDER 


Usually actors need a hundred or more 8x10's 
for distribution to agents and directors and 
in most cases they have a copy negative 
made from the finished picture. This loses too 
much to suit me. | let my clients borrow the 
8x10 negatives | shoot and in that way, 
every print, whether it’s five or five hundred, 
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ANDERSON 
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will be an original with all the defail and 
quality that | consider so important. To 
many a theatrical photographer it will seem 
scandalous that | should reiease my negatives 





ANN FLOOD 


and let others make cheap duplicates from 
them but | am satisfied to make the original 
photographs at my own price and let others 

(Turn to Page 54) 
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Blue Ribbon Photograph 
By 
Jack Polikoff, Monterey, Calif. 





Honorable 


Mentions 


By 
Paul R. Helbig, 
Minneapolis, 
Minn. 
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IV—YOUR PERSONNEL AS A “PUBLIC IMPRESSION” FACTOR 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


SOME BUSINESSES fail to achieve complete success 


because of a lack of personnel adequately 


Some owners or 


to serve 
the executive needs. top executives 


of smaller businesses attempt to run the whole 
They employ, or are 
jealous of granting authority to, competent associates. 


show 


themselves. either refuse to 


There are only 24 hours 
capacity, 
Authority 


in a day. One man’s 
able of 
responsibility must be 
trusted and efficient 


even the 
and 


most men, is limited. 
delegated to 
associates. Failure on the part 
of top management to do this hinders the growth of 
a business and prevents it from exhausting every one 


of its possibilities. 


The average “one-man” business organization of 
Plagued with many When 
one is compelled to work under terrific pressure, mis- 
takes 


necessity is inefficiencies. 


are made, customers are neglected and often 
lost. New customers are not available for replacement 
because insufficient time has been devoted to develop- 
ing them. A slipshod manner of handling business 
does not build good will, prestige, nor acceptability in 
the public mind. In this case, as in so many others, 
a disastrous word-of-mouth advertising campaign sets 
in and bad opinion is quickly formed. The advertising 
progrom of the business, however effective it might be 
standing alone, is undermined, and advertising dollars 
are wasted. 

Not so long ago, | had the opportunity of observ- 
ing from an advantageous position the formation of 
a $250,000 enterprise. A bright young man, appar- 
ently with plenty on the ball, judged by his previous 
experience, was brought in to run the whole show. 
both he and his superiors thought he could 
And in 


under 


Perhaps 
do it 


thing was 


himself, the preliminary 
Forthright were 
issued. Answers to questions came quickly and decisive- 


ly. Then the pressure heightened. The directions became 


stages, every- 


control. directives 
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vague. The young man hedged on an:wers to ques- 
tions. He lost confidence, 


bordered on the 


became confused. Affairs 
crash was 
Alarmed over this state of affairs, which very definitely 
threatened their members of the board 
of directors stepped in and attempted to bring order 
out of chaos. By dividing a number of duties among 
themselves, 


chaotic. A imminent. 


investment, 


they did manage 
fiasco. 


to prevent a complete 


financicl 


Here, of course, we have a case of inadequate 
the other hand, 
a business can be top-heavy with personnel. Recently 


a national 


personnel — the one-man show. On 


organization, the best 
methods, systems and ideas in vogue generally which 


might 


in order to learn 


be applied, engaged the services of an out- 


standing industrial engineering firm. Unfortunately, 


during the period of the survey, the company had an 
unusual flood of post-war business. The engineering 
people made no study of this type of enterprise gener- 
ally, nor did they review to any great 
background and past history of the 
that they gave the 


boot for a size eight foot. 


degree the 
company. The 


result was size 20 


company a 


The company literally was overcrowded with help 
that stood in each other's way. The personnel actually 
made work for each other. Dissatisfaction arose, labor 
troubles resulted. The old employees were jealous of 
the new ones; the new people were gunning for the 
jobs of the oldsters, until an almost chaotic condition 
obtained. It has 
the management 


taken several years on the part of 
to apply its knowledge and 
again get control of its own business. The executives 
of this company know their own business better than 
anyone else — far better than the so-called experts. 
Presently, a forest of empty desks may be seen, but 
the people are busy, happy, and a greater volume of 
business is being handled with ease, while the busi- 


own 
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ness is making a better impression on the various 
publics with which it deals. 


Another case comes to mind, 





this one involving a 
much smaller business than the foregoing. A man had 
had no previous experience with the enterprise in 
question, yet he purchased it and tried to offset his 
lack of experience by engaging a lot of personnel. 
The way these people stood around and _ interfered 
with one another, and with the profit possibilities which 
were warranted, was something scandalous. But our 
man had a good business head on his shoulders and 
soon he, too, cleaned house. Reduced to an efficient 
Operating group and given proper incentives, the 





MAN'S BEST FRIEND 












personnel has developed an amazing esprit de corps 
and has the enterprise on a profitable basis. 


Abraham Lincoln said, “A man’s legs should be 
long enough to reach from his body to the ground 
Let the staff of intelligent personnel of any business, 
large or small, be subscribed by the needs and let 
the executives who are in authority exercise that 
authority. Responsibility without authority is just gos 
sip. Delegate authority and supervise only to the extent 
of seeing that the work is done. If these rules are 
followed, the business will make a better impression 
on the public, and the general advertising program 
of the business will reach its greatest effectiveness. 
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DOG OWNERS BUY DOG PORTRAITS 


By L. T. Bruhnke 


“t AM SO GLAD | saw your ad because my dog died 
just two weeks after you took his picture,” is typical 
of the comments received on their dog photography 
by Wesley and Naomi Kohn, owners of the Wesley 
Studio in Shorewood, a suburb of Milwaukee. The 
dog portraiture really started by public demand. The 
Kohns had taken pictures of their dogs and displayed 
them in their window because they liked them. The 
public recognized good photography and brought in 
their dogs. 

While the dog work has been both interesting 
and profitable, the Kohns do not recommend it for 
all photographers. If a man doesn’t like dogs and 
hasn't the patience to try to get them to pose, it 
would be better not to try it. However, for those who 














Mr, and Mrs. Wesley Kohn, 
owners of the Wesley Stu- 
dio, making one of the dog 
portraits for which they 
have become noted. Naomi 
does the posing and holds 
the pet's attention while 
Wesley with his Graflex 
waits to shoot at exactly the 
right moment. 











Publicity, stud card 
pictures and por- 
traits of show 
dogs or pets at our 
studio or your home 
or kennel. 


Expert Oil Coloring 


Occasional newspa- 
per advertising like 
this keeps the Wes 
ley Studio name be 
fore the dog-loving 
public 





Call for 





like and understand dogs, it can be a profitable side 
line, especially in towns too small to keep the photo 
grapher busy otherwise at all times. 


“Dog owners 
are usually very friendly and it is a pleasure to do 
business with them,’ says Mrs. Kohn. 

Dog photography might be divided into two cate 
gories: pet portraits and pictures taken for dog pro 
fessionals who want them for kennel advertising or 


Dog Photographers, Inc. 
DOG PICTURE SERVICE 


A Branch of Wesley Studios 


4314 = Oakland 
Appointment Opposite 
Edgewood 2-2731 Siaemncen Theater) 





Wesley Studio 
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publicity. The first 
and 


group desire a pleasing portrait 
any hard and fast 
satisfy the customer. 


there aren't rules except to 


There are other requirements for the professionals 
and they always know what they want. All dog asso- 
ciations have developed rules for what they want to 
show in their particular breed. They have magazines 
and many pictures showing the best views. 
dogs, a be had 
markings. Dog owners like to see 
“built” — the back, 
Dog enthusiasts 


To identify 
view must showing the distinctive 
how a dog is 
the tail and the stance. 
their requirements. Out- 
door dogs do not look well in formal indoor surround- 
ings so it may be necessary to take them outside in 
action. The Wesley studio is closed on Mondays so the 
Kohns shall 


the legs, 


can explain 


can give full time to these outside — 


we say — sittings. 
For pet portraits, 


observed. As a 


ideas should be 
long-eared dogs like 
with their ears up so 
it is necessary to motivate the dog to hold the ears 


certain general 


rule, cocker 


spaniels do not look natural 


4314-N. OAKI 


Postcards like this one, mailed 
to a list of dog owners and 
also distributed at dog shows, 
supplement the other advertis- 
ing done by the Wesley Stu- 
dio. 
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in the most photogenic position. At the Wesley studio 
both the Kohns work on the dogs, she gets them to 
pose while he Graflexes them. Sometimes the owners 
are able to get the dog to pose. Mrs. 


results 


Kohn gets her 
by making sounds to attract the attention of 
those dogs which look best with ears cocked, and 
food for the long-eared ones. Chocolate is liked by 
all dogs. Each good for about two poses. 
she touches the dog gently and moves slow- 
ly away. While the dog is trying to figure out what 


it is all about, 


trick is 
Sometimes, 


his picture is snapped. When sounds 
are used, the loudness is 
the dog, the smaller the dog the 
sound. By quiet, 


size of 
audible the 
gentle patience and understanding, 
the dogs can be motivated to “look pleasant.” 


varied with the 


less 


Usually “working dogs” such as hunters, sheep 
dogs or bird dogs are not spoiled and their owners 
can get them to do as they are told. House pets, like 
some children, are sometimes spoiled and hard to 
handle. However after a bit of experience these too 


can be motivated, but it takes a lot longer. 


Photographing one dog is 
more than enough for the 
average professional, but even 
groups are all in the day’s 
work for the Wesley Studio, 
with Mrs. Kohn on the job 
to secure such remarkable 
expressions as this. Incident- 
ally this group, published in 
the Milwaukee Journal, sold 
$400 worth of dogs for their 
owner. 


WESLEY 
STUDIO 








asa 8 w 


~ 


or 





Having dogs around a studio is a potential source 
of trouble but so far no one has been bitten. They do 
have excitement at times. One spoiled dog jumped 
into the show window and rearranged the display 
considerably but there was no irreparable damage. 
Another dog proved not to be housebroken but this 
did not bother the Kohns nearly as much as it 
embarrassed the woman owner. There is always the 
possibility of a dog fight but this is watched when 
scheduling appointments. 

As previously mentioned, the dog photography 
started by public demand but this word of mouth 
publicity by satisfied customers has been supplemented 
by advertising and promotion. As about 60% of their 
present business is child portraiture, the Kohns did 
not want to jeopardize any child work by becoming 
known exclusively as a dog studio. So their advertising 
is split, the Wesley Studio does portraiture specializing 
in children, the Dog Photographers Service is listed in 
the commercial photography yellow section of the 
telephone book. The earlier alphabetical listing under 
D instead of W is also an advantage. 

While many folks would not object as long as 
they got a good picture of their child, the Kohns did 
not want to miss any business by any parental 
emotional attitudes toward the dog business. Actually 
the dog business has had an opposite effect in some 
cases. Two years ago, a woman brought in her dog 
ofter seeing the dog ad. Since then, she has had her 
picture taken and those of her two nieces. While getting 
information for this article, one of the nieces was 
having another picture taken. Some customers say, 
“If you can get a dog to pose, you surely will be 
able to do a better job with a human being.’ So ap- 
parently the cautious separation of the two fields was 
not too necessary. 

Some newspaper advertising is done in the spring 
of each year in the Milwaukee Journal “Green Sheet,” a 
special feature section of the M. J. Because the demand 
for green sheet ads is so great, the ads have to be 
small but these 2’x2’’ ads mentioning publicity, stud 
card pictures, and portraits of show dogs bring resuits. 
Ads are not run in the summer time because the hot 


Above and below are two more Wesley Studio 
dog portraits. At upper left is a problem they 
often face when a professional dog owner insists 
on holding his dog in “show” position. Later, of 
course, everything but the dog is blocked out, 
leaving the dog against a white ground for 
which, if desired, some other type of back- 
ground is substituted. 
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WESLEY STUDIO 


studio makes the work difficult and often 


coats do not look as well in the summer. 


the dogs’ 


Direct mail is sent to all dog owners registered in 
Shorewood, Whitefish Bay and Fox Point, the northern 
suburbs. The Kohns probably could also use the list of 
Milwaukee dogs owners but feel it would not be 
profitable to canvass all of them. Besides the newspaper 
and direct-mail and Mrs. Kohn rent 
space at the annual dog show. They give out postcards 
bearing several dog portraits at each show and have 
a different card each year. These cards mention both 
the commercial 


advertising, Mr. 


dog pictures and the pet portraits. 


Cards given out two years ago are still bringing in 
business. People are always 
procrastinate. If 


interested but 
they have an older dog, 
interested because of the 
association built up and the approaching contingency 
of the dog’s death. 


they will 
they are 


usually more in pictures 


To show the interest that exists in dog pictures, 
one customer recently ordered her ninth copy of one 
picture. school 
another and of course Dad wanted one for his office. 


Doctors and often 


Relatives wanted some, the son at 


lawyers want dog pictures for 
decorating their office walls. 

The regular studio photofloods are used. Flash 
is not practical because six poses are always necessary 
and the first few flashes frighten the dog so he becomes 
unmanageable. A flash also seems to spoil the looks 
of the eyes of some dogs. 

The Wesley studio has had requests for 
dog pictures from as far away as Illinois and Michigan 


but so far have the Kohns not gone farther than about 


taking 


30 miles because they have not wished to close the 
studio. 

While other 
admit 


pets 
they do not 


are photographed the Kohns 
with probably 
them as Cats 


do as well cats, 


they do not understand well. 
seem hopelessly independent, says Mrs. Kohn. 
While ortho film could be used on black and 


white dogs, Mr. Kohn uses Super XX whenever possible 


because 


so that it is not necessary to reload the holders if they 
aren't used. By varying the exposure and developing 
times, he can get the results he wants with one film. 
The photographs are delivered on Indiatone paper. 

Wesley Kohn has been taking pictures all his life, 
having built his first studied 
chemistry for three years at the University of Wisconsin 


but decided against a 


darkroom at 15. He 
career in chemistry and has 
been a photographer for the past six years. He does 
all his 
While he does make some color transparencies he has 
not attempted to exploit the field. 


own work except for processing color film. 


BABY CONTEST SUGGESTION 








MAKE THE PARENTS THE JUDGES 


By David E. Rintoul 


LIKE A GREAT MANY other studios, we try to pep up 
our spring and early summer business by sponsoring 
a baby contest. While our are essentially the 
same as those used by other studios, they are differ- 
ent in at least one respect — our system of judging. 

We have devised a method of judging the entries 
that we feel 


rules 


is truly unique, and at the same time 
highly satisfactory both for the parents of the children 
and for us. Our judging 


brief: the parents 


system is very simple. In 


themselves are the only judges. 
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At the close of each contest prints are made of 
each of the entries. These prints are mounted on panels 
and placed on display reception room. Each 
picture is identified only by a number, in our case 
the actual negative file number. 

A ballot is 
child has 


in our 


then mailed to each parent whose 


been entered in the contest. Because we 
always offer six prizes all parents are required to vote 
for six different children. While 


their own child once, they must 


they may vote for 


also vote for five 





The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











STOP “FISHING” FOR THERMOMETERS 
BY CLINTON E. FORD, WINSTED, CONN. 


Last summer | had a young lady working in the dark- 
room and it seemed that she was always letting the 
thermometer drop to the bottom of the developing 
tank. One day in a sporting goods store | saw a two- 
inch cork ball, used as a float by fishermen. There 
was a hole through the center and, on a hunch, | 
bought the ball for 20c. Back at the studio | rammed 
the thermometer through the hole and—what do you 
know?— it floated. It only needs a thorough 
after each immersion and saves many a headache of 


fishing in the tank for a lost thermometer. 


rinsing 


SELECTIVE TONING FOR PRINTS TO BE 
COLORED 


BY G. M. BROADHURST, JESUP, GA. 


Working alone in a small town as the only professional 
regularly located here, | 
along many lines relative to my work. Among 
other things | have worked out a method which | find 
extremely useful in 


have experimented a great 
deal 


toning prints for subsequent oil 
coloring — | call it “selective’’ toning. When, as so 
frequently happens in a portrait print, there are both 
warm and cold tones (say the sitter is wearing a blue 
dress or coat or has some blue accessory) | find a 
much better coloring job results if | mask the cold 
portions of the print before toning. | use Photo Maskoid 
— first shown some years ago at one of the national 
conventions — which your photo supply dealer prob- 
ably has in stock. If not, a to the editor will 
get you the maker’s name, | am sure. This preparation 
is easily brushed on 


letter 
the print with a artist's 
brush, preferably one that comes to a point. It dries 
quickly, after which the print may be immersed in a 
selenium type toner 


small 


which will tone all of the print 
in the customary manner except those parts which were 
covered. After washing and drying, the mask is easily 
removed without damage to the print by :picking it up 
with a bit of Scotch tape. The print is then cleaned 
by rubbing gently with carbon tetrachloride on a pad 
of cotton and is ready for coloring. Try coloring two 
identical toned in the normal 
and you'll be more than pleasantly surprised. 


prints, one manner, 


“LEAKS” IN NEGATIVE BLOCKING 
BY CARL H. STEMPEL, BURLINGTON, IOWA 


Maybe you have missed this one. There are on the 
market mechanical grease pencils using black or red 
“Scripto” leads. Something easily overlooked is that the 
red lead is useful in at least one case where the black 
one fails. This is in covering small leaks in opaqued 
negatives while preparing to make prints. While either 
lead may be of use in a pinch the red one will evenly 
cover the leak while the black one will do 
much less ease and in fact will often fail to do the 
job. This the black lead has a tendency 
to push aside the deposit already applied, which the 
red does not do. 


so with 


is because 





other children. 

These ballots are counted by two impartial per 
sons and the winners are named on the basis of the 
total votes each child Each ballot must be 
marked in the studio, signed and placed in the ballot 
box in our reception room. 


receives. 


Reaction of the parents when they come in to 
mark and deposit their ballots has proved very inter 
esting. Strangely enough a good many parents do 
not even give their own child the first vote, but pick 
six other children. A few, after viewing the pictures 
for a while, comment that they simply cannot choose 
and destroy the ballot. who either do 


not understand the rules or are trying to be funny, 


A very few, 
mark their own child’s number in every space. 
Judging a baby contest by this particular method 
accomplishes a things. First of all it 
assures the return of each parent to your 


number of 
studio at 
least twice, once to vote and once to see the winners. 
Each return is a renewed opportunity for you to make 
a sale. 

Secondly, they see on the panel a finished print, 
not a proof. A great many orders are secured at the 
time of the judging which were not obtained when the 
proofs were shown or returned. 


Too, the prints mounted on a panel make an 


attractive display for your reception room. We have 
found that by leaving the panel on display for several 
months, the parents several times, each 
time bringing a friend or relative with them. Our last 
contest (held summer) was still bringing 


people in to see the pictures at Christmas time. 


may return 


early last 


Last, but certainly not least, this method of judg 
ing the entries seems to be the fairest way of handling 
what might very ticklish problem indeed. 
Since the parents themselves are the judges, they have 
no come-back. Any complaint, and we have had none 
to date, could be simply and easily handled by allow 
ing any parents to count the signed ballots themselves. 

Our baby contests have been a happy and busy 
time for us. We are getting so that we look forward 
to them. They have become an annual affair and as 
such have added materially to our business. 


become a 
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The Marketplace 





(Continued from Page 24) 


Hinson Manufacturing Co. believe their new Hinson 
Gadget Bag 2604-T, with stay-open top and flexible pocket 
arrangement, will fit needs 90% of camera owners, especially 
at low $11.95 price. Made of scuff-, water- and dirt-proof 
Vinyl in choice of burgundy, russet or saddie-brown, with 
expandable side pockets, stiffening in the back and new 
design catch lock with key. (IIlustrated) 


The latest Hinson 
gadget bag 


Jen Products Sales Co. have ready Jen B-C Pocket Flash 
Extension including automatic bulb ejector, coni-point contact 
spring which eliminates wetting or scraping lamp tip 


shorting extension outlet for multiple flash; silver 


self 

plated 
electrical contacts; rubber covered spring clamp for tilting 
unit to any angle; 15° cord; reflector, taking midget type 
lamps, engineered for maximum light output without hot 
spots, which bayonets on very smail lamp socket and locks 
in place. With 100° wire four such units may be fired from 
same Jen B-C Pocket Flash with positive synch. Price 
$9.60 


complete 


Bell & Howell Co. announce new system for converting 
existing motion picture standard film, perforated along both 
edges into sound film without first making copy on film 
perforated along only one edge. This, heretofore necessary, 
has cost about 12%c per foot. Their new Soundstripe Service 
costing only 3'2c per foot, permits magnetic recording and 
playback of sound directly on standard silent film. Full details 
on request Incidentally this does not make present Filmo 
sound 202 magnetic recording projectors obsolete as they can 
be adapted ot the factory to accept double perforated film 
for nominal charge — $35.00 list 


Kling Photo Supply Corp. adds to list of importations West 
German 2'/:x2'/s Baldix Roll Film Camera with coated 75mm 
F/3.5 Ennagon lens; flash-synch. Prontor-S shutter; automatic 
film stop; body shutter release with integral cable release 
socket; optical view finder; accessory clip; foldaway support; 
tripod socket. Only five inches long but takes 12 2%x2V% 
shots on 3120 color or black-and-white film. Novel ratchet 
film winding knob permits fast film advance without reference 
to film window. Body is all-metal exposed parts in bright 
satin or chrome, balance finished in morocco grain. Price 
$48.50 


National Carbon Co. announce three new round-cell 
photoflash batteries in sizes D, C and AA, to be known as 
Eveready Nos. 850, 835 and 815 respectively. Specially de 
signed for photoflash operation, they are claimed to give 
more flashes than other batteries of comparable types and 
to last much longer. Particular advantages are both high 
initial current and long shelf life. Heretofore batteries could 
be designed for one or the other but could offer only par- 
tially satisfactory compromise between the two. These have low 
internal resistance for greater initial current and special 
electro-chemical ‘‘mix’’ which prolongs life. Thus, even if 
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National Carbon’s three new 
photoflash batteries 


PmoTOs LAs 
Sarrest 


Poros at 
errant 


outfit is only used occasionally, it is not continuously neces 
sary to discard batteries to be ‘‘on the safe side Illustrated 


Midg-O Company, 8863 Avis St., Detroit 9, Mich. whose 
Midg-O Print Dryer is well-known to our readers, now have 
available Laminated Muslin Blotters. The complete Midg-O 
De Luxe Blotter Pack consists of 25 laminated muslin blotters, 
25 120-pound lintless, chemically pure blotters and 26 new 
moisture-resistant separators and retails at $17.25. The lam 
noted muslin blotters may be purchased singly at 5¢ each 
Write Midg-O direct if your dealer does not carry the blotters 
or the complete pack. 


Futura Camera Corp. are importing from Germany new 
Futura 35mm Camera, constructed of precision die-cast metal, 
leather covered Features built-in, coupled range-finder of 
super-imposed image type operating through same window as 
view-finder, focusing being accomplished by turning lens in 
helical mount. Behind-lens shutter is Compur Rapid with speeds 
one to 1/400th second and bulb. Has automatic film trans 
port and shutter wind; internal flash synch.; 10-second delay 
self-timer; time exposure mechanism; automatic exposure 
counter, etc. etc. Price with 50mm Elor F/2.8 lens, $127.95, 
tax included. With other lenses at higher prices. Many acces 
sories available 


Schmidt & Co. are sole U. S. importers of Royal Lux BC 
Flash Unit, made in Western Zone of Germany. Of ivory col 
ored thermopiastic, case is practically indestructible. Ample 
coverage is afforded by 5” graded reflector producing high 
lumen power efficiency with 50 light radius. Has test lame 
fingertip bulb ejector, may be turned slightly to right or 
left due to construction of shoe at bottom. Fits any domestic 
or foreign camera with built-in synch. Price $9.98 with bracket 
(less battery); plastic leatherette case with strap $3.00 
(IMlustrated) 


The Royal Lux B-C flash unit 


° Eastman Kodak Co., Rochester 4, N. Y. announce new 
infrared-sensitive motion picture film -—— Kodak Spectroscopic 
I-N Film —— permitting shooting movie film in dark with 
infrared light or in semi-darkness without. Has total ‘'red 
speed’’ greater than any other material; should be of great 
importance to industrial photographers. May be used in any 
standard 16mm or 35mm movie camera accepting roll film 
or 16mm magazines. Available only through Kodak ‘‘industrial‘‘ 
dealers, it is not processed by Kodak. Recommended develop 
ment is four to eight minutes in D-19, producing negative 





MAGAZINE SHOW 1952 


WAC of Cinleliea 


Awarded by The American Institute of Graphic Arts to 
ones 


for contributing to the publication of an outstanding magazine 
Babruang 1952 





THE PRESIDENT OF THE AMERICAN INSTITUTE OF GRAPHIC ARTS aoe tren “a 
CHATRMAN OF THE COMMITTEE FOR THE MAGAZINE SHOW 1952 Aung G8. pF AD 


Those many readers who, when they renew their subscriptions, remark on the “beautiful job” we are doing 
with THE PROFESSIONAL will, we hope, feel as happy as we do about this Certificate of Excellence we 
recently received in competition with more than 500 national magazines and trade journals. No higher award 
is given and we shared the honor with about 150 others 


which must be printed on second film to secure positive print somely machined; in leather case with loop for attaching to 
for projection. camera case strap. Standard model is black wrinkle finish 
with white figures on black dial $7.95. Deluxe is gray 
finish, nickel trimmed, with black figures on gray dial — $8.95 


GoldE Manufacturing Co. adds to line new blower-cooled 
200-watt 2x2 Coronet Slide Projector, with many exclusive 
design refinements including integrated condenser mount assem- 
bly. Slide safety is assured by cool air driven by powerful 
noiseless blower. Auto-precision slide carrier holds each slide 


. Dico Corporation presents new, completely self-contained 
speediight called Dico-Lite, Model 1, representing result of 
eight years‘ development work. Eliminating shoulder pack and 
in perfect focus. Easy-to-operate tilt lever permits horizontal accessory wiring, weighs less than 2% pounds including 15° 
adjustment, makes for easy placement of image on screen cord, mounts in any standard flash bracket, operates from any 
lens is coated 4” F/3.5. Light-trap roof mask on smooth 110-125-volt 
cast housing eliminates annoying glare. Finish is brown wrinkle, 


with gold trim. 


a.c. source. Specially designed tube, capacitor 
and exclusive circuit make for greater efficiency Rugged, 
dependable, precision-built, will withstand wide range mechan 
ical shock without failure. Lens is shatter-proof, exposed parts 


Amberg File & Index Co. (established 1868) have ready are rust-proof. Price $69.50. (Illustrated) 


1953 catalogue £952 covering complete line of more than 
1,000 items, including binders, albums, wedding and baby 
books as well as many other products important to studio 
owners. Free on request. 


S. E. Laszlo is importing from West Germany precision 
made combination range finder and exposure meter called 
Combimeter with standard type accessory shoe having retain- 
ing spring to assure snug fit. Shoe may be shifted to bring 
window as close as possible to camera view finder window 
without conflicting with camera construction Range _ finder 
image is superimposed on red field for easy reading. Exposure 
meter, of extinction type, has separate scales for indoor, Another new speedlight — the 
outdoor and overcast lighting conditions. Lightweight, hand Dico-Lite 
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Amglo‘s latest: a 
light-weight portable 
speedlight. 


Amglo Corporation’s new Amglo D-200 Speedlight, in 
attractive tan curved case moulded from scuff-resisting plastic, 
weighs only 10 pounds but is rated at 200 watt-seconds and 
operates one, two or three Amglo 56J2Z low-voltage, high 
efficiency flashtubes with high intensity light output whether 
unit is used ot helf- or full-power and whether shooting one, 
two or three lamps. To obtain advantage of fast charging 
time, unit operates at half-power for black-and-white close- 
ups (charging in five or six seconds) and full-power for 
groups and color shots (charging in 10 to 12 seconds). Syn- 
chronizes automatically to all X or O delay shutters at all 
shutter speeds. Adjustable delay from three to 20 seconds is 
built-in for quick synchronizing with other types shutters. 
Two miniature storage batteries are power source; provide 200 
flashes from one charge when unit is operated at half-power; 
may be recharged several hundred times. (I/lustrated) 


. Sau! Bower, Inc. has new precision-made folding German 
camera, Bower-X Model I! which takes eight 2%x3% or 12 
2%ax2Ve pictures on 620 film. Lens is coated F/4.5 Radionar 
focusing three feet to infinity with choice of three synch 
shutters: Vario with speeds to 1/200th second and bulb; 
Prontor S with eight speeds to 1/250th and bulb, also self- 
timer; Prontor SV MX with full synch. at all speeds. Has 
double-exposure prevention; telescopic eye-level optical view 
finder and brilliant waist level finder; numerous other features. 
Price, with Vario shutter, $36.50; with Prontor S$, $43.50; with 
Prontor SV MX, $47.40. Latter, in de luxe maroon finish, 
$49.50. Case and strap $7.50 extra. 


American Speedlight Corp.’s newest is Ascor Model MB-100 
Speedlight designed as one compact unit in leather carrying 
case with room for speedilight holders, battery case, etc. 
Unit is 100-watt-second with guide number of 200 for normal 
development or 320 for ‘‘hot soup’’ or 25% over-development. 
Power supply is in sealed weatherproof case, held in overall 
leather case by two fasteners which loosen or attach at one- 
half turn. Battery has spring terminals so need only be slid 
into compartment. Unit operates on a.c. or self-contained 
battery; includes battery charger and condenser reforming 
circuit. Helical spring-like cable connecting power supply to 
light unit permits freedom of camera without excessive loose- 
hanging cable. Specially designed for press photographers but 
has wide range of uses. Details on request. 


’ Ercona Camera Corp. adds to long list of importations 
three Pieskar Lenses designed especially for single-lens reflex 
miniature cameras. Of high quality, in ingenious mounts, 
all are fully coated and, except for the wide angle, have 
pre-set diophragms. Available for Contax-S, Praktica and 
Exakta are 4cm F/4.5 wide angle at $60.00 and 10cm F/3.5 
telephoto at $100.00. Following are supplied in mounts for 
above cameras as well as Master Reflex, Primar Reflex and 
Hasselblad: 13.5cm at $120.00; 15cm F/5.5 at $80.00; 18cm 
F/5.5 at $105.00. (Illustrated) 


Three Pieskar lenses 
for single-lens reflex 
cameras. 
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Praktica Company, Inc. is now importing new Praktica 
FX 35mm Single-Lens Reflex Camera. This camera, completely 
free from parallax, has wide range of uses and is especially 
suited for scientific and industrial photography in monochrome 
or color. Very compact and easily slipped into brief-case. 
Prices range from $99.50 to $199.50, tax included, depending 
on lens selected. Well-known telephoto and wide angle lenses 
are available in original interchangeable mounts 


Jules Alexander 
Continued from page 43 


handle the quantities. 

| light my scenes to suggest reality and | pose 
my people to suggest reality. In fact everything | do 
to make a picture suggests reality. I’m not against a 
simple pose and a simple background if | feel that’s 
what is needed to make a good picture. But | do like 
to break up the background, not with tricky designs 
that will detract, but with suggestions again of things 
that are real, even if out of focus or only by using 
light and dark areas to give the necessary atmosphere. 
If you stop to think it seems that a photographer would 
be pretty limited taking all his pictures in one room, 
with one camera, and with one set of lights. Yet you'd 
be surprised how each individual can suggest to you 
different decor, poses and moods. 

Some women that are blonde look good in front 
of a very black background while other blondes look 
better in high key. We were discussing high key and 
low key one night while | was lecturing on portraiture 
before a professional camera club. We were batting 
around the relative merits of high key and low key 
as they pertained to a particular picture of a blonde 
girl that | had on the easel at the time. An old timer 
in the back row held up his hand and wanted to ask 
a question. His question was “High key, low key, 
who's got her key?’ We agreed that was the best 
question of the evening. 

As for the matter of lighting, | maintain that 
lights hardly ever come from all directions, but more 
usually from one or two. And | don’t like pictures that 
have obviously been made with half a dozen spot- 
lights coming from all directions. When we're outside 
the light usually comes from the sun. This is a one 
light set-up or source. When we're inside the light 
still comes from one place, usually overhead but 
sometimes from behind if the person is sitting in a 
room adjacent to another room with the door opened, 
and light from that room falling on him. Sometimes, 
if at a table, there will be a light on another table 
with enough intensity to create a highlight along the 
side of the face. If we took the time to look as we 
sat across from the person we could see this. A realistic 
lighting set-up makes for a realistic photograph. One 
thing we cannot forget is that we are using light of 
much greater intensity than ordinary room lights. And 
yet our pictures should, | think, not look as if they 
were made in a studio but on some actual location. An 
exposure that is adequate, but a negative that is soft, 
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FILLS NEW FLASH NEEDS! 


Bantam 8&8 light output of 7000 
lumen seconds bridges gap between 
SF type bulbs and Press 258... 20 
millisecond delay to flash peak and 
dependable Quick-flash filament 
same as Press 25. Its light center is 
perfect for midget reflectors. And 
because light source is small, it in- 
creases reflector efficiency. Under 
average conditions, Bantam 8 re- 
quires only one f stop difference 
from Press 25. 





The Incomparable 


secret 


eit || 


PERFECT FOR CLOSE-UPS! 


Bantam 8 light is easier on subject's 
eyes . . . does not burn out back- 
grounds. Saves negatives. Saves 
printing time, effort, expense 


Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. Y¥. 


into pocket. Each sleeve contains 
one dozen bulbs. You can easily take 
24 Bantam &% on assignment. No 
bulky bags to carry 

ey 
“ 





it 


ACTUAL SIZE: over- 
all height 2-7/16" — 
maximum diameter 1” 





E-Z split pack gives extra carrying ease 





Sensational New Midget Flashbulb 
BY SYLVANIA SUPERFLASH * 


Bantam 8—most revolutionary flashbulb in years 
puts Superflash another step ahead of competition 
With this sensational new midget, Superflash becomes 
the first and only flashbulb line to meet —in full—all 
the flash requirements of modern photography 
Improved camera lenses and flash reflectors 
increased film speeds call for new and differ- 
ent lighting. Sylvania developed the answer 
BANTAM 8-—and in so doing discovered the 


a“ 
| oo, GETS YOU SHOTS TO CROW ABOUT! 
with the Blue Dot trademark of Sylvania quality 


PHOTOLAMPS; LIGHT BULBS; RADIO TUBES; TELEVISION PICTURE TUBES; ELECTRONIC PRODUCTS: ELECTRONIC TEST EQUIPMENT: FLUORESCENT TUBES, FIXTURES, SIGN TUBING, WIRING DEVICES: TELEVISION SETS 


of lower flashbulb costs. 

Bantam 8&8 delivers the same high 
quality and sure-fire dependability of 
all flashbulbs bearing the famous Blue 
Dot trademark . and it costs you 
s! “Sylvania trademark 


\ 











EASIER TO CARRY! 


Compact Bantam 8 carton fits snugly 







ole 
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(“GIFTATES” 


REG. U.S. PAT. OFF, 


® The Christmas season is virtually 


over. We hope yours was profitable. 


Now Whal? 


@ Where do we go from here? Why have a gquess- 
ing contest? Instead, give your customers definite 


reasons for purchasing Professional Portraits. 


WI “GIFTATES” provide those reasons and increase 
your merchandising possibilities. They make photo- 
graphs appropriate gifts for Valentine’s Day, Easter, 
Mother's Day, Father’s Day and similar occasions. 
They make a portrait a genuinely sentimental 
Birthday gift. They make Christmas Portraits a sell- 
ing possibility every month of the year. 


i “GIFTATES” are an inscription service delicately 
imprinted on Acetate sheets for all the above and 
many additional yearly events. Placed over a photo- 
graph, a “GIFTATE’ automatically “gift wraps’ it 
for presentation without embarrassment to giver or 
receiver — best of all, “GIFTATES” help you sell 


more prints per negative. 


@ if your stock house does not carry “GIFTATES” in 
8x10, 5x7 and 4x5 sizes and cannot supply you, 
ask that they write us for full details. 


The very best in Photograph 


Mountings since 1884 


Aral 
Voters he be (0 
EAST HADDAM, CONN. 


“The House That Helps The Profession” 








PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
4 - @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


Pus’ i OSBORNE LABORATORIES 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 
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does a lot to help. If you keep the ratio of the lights 
not too great you will have less difficulty printing 
your negatives and your pictures will come out looking 
more natural. It is a great temptation to move in an 
overhead boom, but it’s hard to contro! the light so 
that the hair isn’t burned up. 1 have been guilty of 
this but I try to avoid it most of the time. 

| like Super XX and Super Panchro Press films 
because of the marvelous tone gradations they give 
me, as well as their fast speed that lets me shoot at 
one-tenth which stops any slight movement and. still 
gives a little depth of field. | don’t claim to be a 
specialist despite my views in this article, but | must 
admit that my favorite type of camera work is 
portraiture. 


Charles Kerlee 


Continued from page 34 


photographer relations. When he was asked why clients 
come to him rather than another photographer, Kerlee 
said, “I try to give a client a little more than he 


expects, a little sooner.” This statement does not mean 


that Kerlee works faster than other illustrators. He works 
long hours when necessary because every job is an 
important job to him. No assignment is “standard” 
because routine pictures would become boring and 
Kerlee doesn’t intend to become bored with his pro- 
fession. He has been known to retake a job before a 
client saw it because it did not meet his own critical 
standards. To quote Kerlee once more: “a job that’s 


just acceptable is no fun.” Kerlee has funl 


TOO LATE TO CLASSIFY 


FOR SALE — One 35mm Leitz enlarger, $50.00; one Semi 
Centennial professional portrait camera stand with two posts, 
adjustable, $75.00; one E.K. professional print dryer, Model A, 
$75.00. Trevor Teele, Forest Home, Ithaca, N. Y 12-1c¢ 
PORTRAIT FINISHING, enlarging, coloring, retouching, copies, 
airbrush. Dependable service. Write for price list. Colonial 
Portrait Service, 346 Gregory Ave., West Orange, N. J 12-1 
SITUATION WANTED — Photographer: magazine, industrial 
firm, newspaper. Instructor college or private school. Color, 
black and white, movies Experienced all branches photo 
graphy. Business administrator. Wish correspondence on employ 
ment. Write D-47 care this journal. 12-1 
HELP WANTED — PORTRAIT SPECIALIST for top position in 
large studio. Superior ability in all phases of portraiture is 
necessary. Foster Studio, Richmond 21, Va 12-1 


MISCELLANEOUS 


FOR SALE—5x7 Type B film, over 35% off; 5,000 sheets of 
Eastman Super Pan Press Type B film, $2.90 for 25-sheet 
boxes, $10.90 for 100-sheet boxes. Dated March to June, 1952 
Prepaid orders shipped postpaid, others sent C.O.D. Daniel 
Studios, 2425 N. High, Columbus, Ohio 12-1 
































.you can increase the retouch- 
ing capacity of your shop, do a 


h . , 
retoucher is 

. better, smoother retouching He 

an expert on the and make more satisfied % 


tomers with the Adams Retouchs 
e ° ing Machine. 
| A DA M S retouching machine 
i t 


Here are some of the features that 
make the Adams Retouching Machine 








a profit-maker everywhere it is used, 





Fastest, smoothest retouching or, 
etching, even for beginners 
Oscillation confined to negative car- : 


pime 


rier only 
* No diffusion necessary on enlarge- 
ments 
* Smooth, horizontal movement — no | 
stipple 


AGAIN the famous Winona j 


School of Retouching chooses the | 
Adams for its 1951] classes in Kansas i 
| 


City! i 







a Sage alee ; 
Thousands of enthusiastic owners have turned retouching 
losses to profits — and so can you! Investigate the 
Adams Machine TODAY! Write for free folder. 
aii 


Order 2 oz. bottle of the new 
Adams Retouching Fluid with 
dispenser top... 

$1.25 ppd., anywhere in U.S.A 


737 LINCOLN ST MAYFAIR STUDIO 


| Adams Retouching Machine Co. 2vec°cc.S! | 788, mavison av 
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s, QUALITY is easier to maintain when the temperature 
al of film and print processing solutions is accurately 
} controlled 
al With the PAKOTEMP providing heat or refrigeration 
: as needed, solutions are automatically held to plus or 
° minus '/)° at any temperature you choose, from 50 
y to 90° F 
1 With the PAKOTEMP you can depend on your proc- 
in essing solution temperatures being accurately con- 
a : trolled with the clos prances re > z - 
is Ask your PAKO Distributor for oes te the close tolerances required for high qual 
Su 
1 complete information or write ‘ 
: P Investigate the advantages of installing a PAKOTEMP 

— direct in your film and print processing departments. 


: PAKO COR TION 


1010 LYNDALE AVENUE ¢ MINNEAPOLIS 11, MINNESOTA 
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Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library. 


THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay $5.75 
(] THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 3.00 
(] PAINTING WITH LIGHT 
By John Alton 6.00 
[] HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 5.95 
(] BETTER COLOR MOVIES 
By Fred Bond 5.00 
“STROBE” — THE LIVELY LIGHT 
By Howard Luray 4.00 
] PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 3.50 
] PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 5.00 
] HOW TO PAINT WITH AIR 
By Frank J. Knaus 3.75 
—] PICTURE FRAMING 
By Edward Landon 2.75 
] DEVELOPING 
By C. I. Jacobson 3.50 
[_] PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 6.00 
(] SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
} PHOTO OIL COLORING 
By Lucille Robertson Marshall 
] LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
] UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
}] KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
] TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
] COPYING TECHNIQUE 
By George B. Wright 


(in Ohio, add 3% for state sales tox.) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 


MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 
Post Card 5x7 8x10 
1M $24.00 $50.00 $75.00 
5M 22.00M 40.00M 70.00M 
Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along. 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 
KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 





CANDID WEDDING photographers, increase your business 200% 
by mailing our illustrated booklet to prospective brides. This 
booklet entitled ‘‘So You're Going to be Married,’ with 12 
candid wedding illustrations, is building business for photo 
graphers throughout U. S. Sold to only one photographer in 
each area on a first-come first-served basis. A trial will con- 
vince you that this is the business-getter you have been look- 
ing for. Send for sample and details to Clyde R. Telaak 
Studio, 3090 Main St., Buffalo, N. Y. 10-3 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guoranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coost since 1936. Mulson Studio, P. O 
Rox 1941. Bridaeport, Conn 2-t# 


LOW-COST PHOTOMOUNTS from manufacturer without dealer 
markups. Attractive wood grain gray, 3x5, $3.00/100, $29.00/ 
1,000. Rich maroon, feather-edged, $3.80/100, $34.00/1,000. 
Most sizes in stock. Free samples. Gray, 5x7, $4.80/100, 
$45.00/1,000. Maroon, 5x7, $5.60/100, $50.00/1,000. Dis 
counts 2% to 10% F.O.B. here. Penn Phot ts, Glenolden, 
Pa. 10-3c 
THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bldg., Cleveland 15, Ohio 12-tf 


BIGGER PROFITS for 1953. Roscoe & Kay Lewis, nationally 
known child photographers, offer their new book containing 
what they have learned in thirty years. It tells how to con 
struct and use accessories they perfected to make child photo 
graphy easy, how they secure sittings, color and sell photo 
graphs profitably, and use speedlights Illustrated with 
photographs. Price $15.00. Roscoe & Kay Lewis, Box 1323 
Charlotte, N. C. 12-1 





R BRUSHES for 
' WW 18) i) Free 


wr6.C0: . - 

- ie 
AR Be Hic acd 41, atalog 
ni3 8 cauitor* LU 








Low Priced School & Club Folders 
PHOTO MOUNT 

Send $2.00 for large variety sample 
assortment folders and easels. 


ALBUM Musical, Non-Musical, 


Wedding, Baby, etc. 
Stereo 
JOSEPH ROBIN 
262 W. 22nd Street. New York 11, N. Y., WA. 9-5044 
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Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
- eliminates top-heaviness no 
heavy cables on the floor. 
The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All units use FT-403 G-E Flash- 
tubes and 60-watt T-612 Modeling 
Lamps. 


Licensed under Edgerton, Germeshausen 
& Grier patents 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


Youngstown 1, Ohio 











STEPHEN DEUTCH, 
outstanding photo 
grapher in high 
fashion and salon- 
type studies 


- +. Means years of 
' truly dependable camera support. 
Quick-Set’s dependability is no 
empty claim, as hundreds of satis- 
fied experts know. Sturdiness and 
long life are the reasons why top- 
notch working photographers 
news, portrait, commercial — pick 
Quick-Set Tripods as first choice for 
use everywhere. 
There’s a Quick-Set Tripod for Every 
Use, Priced from $14.95 to $53.50. 


= FREE! QUICK-SET, INC. Dept. PP12 
‘ 1328 N. Elston Ave., Chicago 22, Ill. 
4 nal e 


Please rush me a FREE copy of your il 


lustrated catalog of famous QUICK-SET 
Catalog show- Tripods. rye 
+ ing Quick-Set Maien it 
A. Wipad medi 5 
y ripoG models Address ‘ 
City 
My Photo Dealer i 


‘MAIL COUPON TODAY 
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In your 12 issues of THE PROFESSIONAL 
PHOTOGRAPHER for 1952 you have, in 
the feature section alone, and as many as 
15 or more large plates per issue, top-rank 
reproductions of the camera work of these 
noted photographers: 


Jules Alexander 
Brown Filmgraphics 
Arthur d‘Arazien 
C. W. Dishinger, Jr. 
Ivan Dmitri 

John Engstead 
Siri Henderson 
William Hudlett 
Charles Kerlee 
Ruzgerian Kourken 
Nick Lazarnick 

A. Cypen Lubitsh 
Dewey Mears 
Philip Mlodinoff 
Robert |. Nesmith 
Louis Neunhofer 
Karl Oeser 

Roi Partridge 

Hal Reiff 

Mark Shaw 
Harriett Shepard 
Tony Venti 

H. A. von Behr 
Dorothy Wilding 


That's the equivalent of the finest photo- 
graphic annual you can buy. You'll want 
to study these pictures often — why take 
a chance on losing your copies when you 
can buy a handsome binder that will take 
care of all 12, plus the index. 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 





Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 


Stamp in Gold, Silver, or Colors 
See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St. Boston, Mass. 








PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 








170 East Water St. - - - Kalamazoo 2, Mich. 








BIG SALE. Real bargains. All goods sent on 15 day trial, 
money freely refunded if not satisfactory. 8'2" Turner-Reich 
convertible, F/6.8, in shutter, $95.00; 10” Ilex Paragon F/4.5 
in barrel, new, $105.00; 10'%2” Turner-Reich convertible, F/6.8, 
in Acme shutter, $135.00; 10%” Turner-Reich F/6.8 in Synchro 
shutter, $155.00; 10” Bausch & Lomb IC Tessar F/4.5, new 
in barrel, $135.00; 8%" Carl Zeiss Tessar F/4.5 in sunk 
mount, $60.00; 8%” Carl Zeiss Tessar F/4.5 in barrel, $70.00; 
12” Wollensak Velostigmat F/4.5 in barrel, new, $160.00; 
12” Turner-Reich convertible, F/6.8 in Acme shutter, $160.00; 
15” Turner-Reich convertible, F/7.7, in Betax shutter, $200.00; 
14” Schneider Xenar F/4.5 in boarrel, new, $160.00; 18” 
Bausch & Lomb Zeiss Unar F/4 in barrel, $150.00; 16%” 
Goerz Dogmar F/5.5 in barrel, $175.00; 16%” Heliar F/4.5 
in barrel, $180.00; 16%" Goerz Celor F/5.5 in barrel, 
$150.00; 12” Bausch & Lomb Protar in shutter combina 
tions 19” and 23”, $180.00; 19” Heliar F/4.5 in barrel, 
$200.00; 15” Eastern Optical lens F/8 and prism, $125.00; 
14” Hugo Meyer Aristostigmat F/6 in barrel, $115.00; 16” 
Dallmeyer 3A, F/4, Waterhouse stops, $60.00; 12” Ross No. 3 
Rapid cabinet lens, Waterhouse stops, $60.00; 18” Dalimeyer 
Stigmatic convertible, F/6, Waterhouse stops, $100.00; 24” 
Dallmeyer 6D, Waterhouse stops, F/6, $70.00; 6%" Wollen 
sak wide angle F/9.5 in Betax shutter, $30.00; 7” Bausch & 
Lomb Protar Ser. V, F/18, in barrel, $40.00; 28” Carl Zeiss 
Tessor F/5 in barrel, $275.00; 12” Carl Zeiss Tessar F/4.5 in 
barrel, $135.00; 8%” Bausch & Lomb Protar Ser. V, F/18, in 
barrel, $35.00. Hundreds more. State requirements. Send for 
new list of lenses. Fifty years without a displeased customer 
Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y 12-1 


paper up to &x10 prints. Photo-Art Commercial Studios 


WANTED: USED Blair automatic printer to handle roll sto 
S.W. Washington, Portland, Oregon 12 


ck 
20 
1 


FOR SALE or trade — Large Studio camera with No 
Bausch & Lomb Universal portrait lens and Conley shutter 

stand and several backs. A bargain. Write H. P. Bell, R 

Cambridge, Ohio 


PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 
NU-WAY COMPANY — “iit for 
circular. 
1702 WEST CENTRAL AVENUE 
TOLEDO 6, OHIO 








We Pay HIGHEST PRICES 


FOR 
Used, Disearded Safety Films 
WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 
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Organizations City Headquarters For Information 
Hotel rite 





Prof. Photog. Assn. Jan. 18-19, New Orleans Monteleone Calvin Blue, Sec., 1016 
of Louisiana 1953 Johnson St., Lafayette 





Ohio Prof. Feb. 16-17 Columbus Deshler- James R. Israel, Sec., 
Photog. Assn. Wallick 9 W. High St., 
Mount Vernon 





Southeastern ‘eb. Atlanta, Ga. Ansley Don Barber, Sec., 
Photog. Assn. 599 N. Main St., 
Hendersonville, N. C. 








Photog. Assn. of . Lansing Olds Frank LeClear, Sec-Treas., 
Michigan 508 Hollister Bldg., Lansing 





Missouri Photog. > Kansas City Continental Frank E. Gress, Sec., 
Assn. 216 W. Park St., Brookfield 





Southwestern * Fort Worth Texas Moreland Herring, Sec., 
Photog. Assn. 417 W. Main St., 
Waxahachie, Texas 





Prof. Photog. Assn. April 21-23 Wichita Broadview Jerry Rogers, Sec., 
of Kansas 1420 E. 2nd St., Wichita 





Prof. Photogs. May 10-12 Des Moines Savery Harry A. Hollett, Sec., 
of Iowa 626 Sycamore Ave., Waterloo 





Florida Photog. May 21-23 Tampa Tampa Richard Phillips, See., 1107 
ssn. Terrace S. Florida Ave., Lakeland 





Illinois May Peoria Pere G. H. Pilon, Sec., 
Photog. Assn. Marquette 208 N. Neil St., Champaign 





Tennessee Prof. July 9.5 Knoxville Andrew D. E. Dickerson, Sec., 
Photog. Assn. Johnson Box 300, Shelbyville 





Prof. Photog. Assn. July 25-2: Long Beach Nan Wallace, Sec., 
of California 6114 Medau Place, Oakland 











EQUIPMENT WANTED: for transparent plastic sealing photos, MODEL RELEASE forms, 50 50c. Also business cards, other 
etc. Give full particulars, price. Stafford, Box 151, Eureka printing. Samples. D. Leach, Box 313, Bothell, Wash 12-1¢ 
Springs, Ark. 12-1 

N PICTURES converted into 2x2 projection slides. Send 
ee prints or negatives. Three one dollar. Curio RETOUCHING AND COLORING 
Photo, 1187 Jerome Ave., New York 52 12-2c 
FOR SALE—One Eastman automatic printer, one Pako Jumbo EXPERIENCED RETOUCHER. Careful and prompt attention to 
Doper with eight foot conveyor, and one Pako stainless Print mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
machine. All in excellent condition. Photo Service, Brainerd 4, Wil. 4+ 
Minn 12-1 


PORTRAIT FINISHING, enlarging, coloring, retouching, copies 
and composites. Fast, dependable service. Write for price list p . Lo UY, pP , a 
Photo Composite of America, 77 St. Paul St., Rochester 4, eAwmice 

M.S, 12-3 

FOR SALE: Portrait camera 12x14 with stand, 5x7 sliding back, High grade enlargements for Portrait and Commercial Stu 
A-1 condition, $50.00; 8x10 view camera, tripod, two 8x10 dios, any size and color. Difficult Copy and Restoration 


plate holders, $12.00. Write for full description. Parfitt Studio, work from any photograph with guaranteed delivery. Fine 
Wittenberg, Wis 12-1 color work on portraits, exquisite Miniatures. 











Attractive Pencil and Pastel Sketches from your negatives 
ond photographs. 





Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


A 
Write for Price List 


vor Send. Check $14.50. BLUM’S PHOTO ARTS 


325 Mill St. Bristol, Pa. 1021 N. Wells St Chicago 10, III 


Slickest Thing You Ever Used 
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especially those 


COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 


] NEGATIVE AND PRINT RETOUCHING 


By Anne J. Anthony 


|] COMPOSITION IN PICTURES 


By Ray Bethers 


|] 16MM SOUND MOTION PICTURES 


By William H. Offenhauser, Jr 


| FEININGER ON PHOTOGRAPHY 


By Andreas Feininger 


_| ADVANCED PHOTOGRAPHY 


By Andreas Feininger 


] WHAT'S WRONG WITH THIS PICTURE? 


By Charles Abel 


| CHILD PHOTOGRAPHY 


By Josef Schneider 


[_] FRED ARCHER ON PORTRAITURE 


By Fred Archer 


[_] PROFESSIONAL PORTRAIT LIGHTINGS 


By Charles Abel 


[-] CHILDREN BEFORE MY CAMERA 


By Adolf Morath 
PICTORIAL LIGHTING 

By William Mortensen 
PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 


| OUTDOOR PORTRAITURE 


By William Mortensen 


-] THE MODEL 


By William Mortensen 


} FLASH IN MODERN PHOTOGRAPHY 


By William Mortensen 


[-] FUNDAMENTALS OF POSING 


By Shepard & Meyer 


}] CANDID WEDDDING PHOTOGRAPHY 


By Henry Lefebvre 


[_] COMMERCIAL PHOTOGRAPHIC 


LIGHTINGS, By Charles Abel 


[] HOW TO TAKE INDUSTRIAL 


PHOTOGRAPHS, By Zielke & Beezley 


LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 


| CORRECTIVE PHOTOGRAPHY 


By Lewis L. Kellsey 


{In Ohio, add 3% for state sales tax.) 


Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference librory 


in the smaller 


$6.00 
5.00 


5.00 


Charles Abel Incorporated 


519 Caxton Building 


Cleveland 


15, Ohio 


CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 














SALON OIL PORTRAITS 


Portraits of distinctive quality; life like color and texture— 
executed entirely in heavy brush work and giving a full oil 
appearance Most effective results on your QL, L or tapestry 
papers. 


DOROTHY CARVER STAFFORD 
Telephone Glens Fails 2-7025 


41 W. Notre Dame St. Glens Falls, N. Y 





RETOUCHING HIGHEST quality 
black-and-white. All work guaranteed 
P. O. Box 1105, Homestead, Fla 
RETOUCHING, COLORING. Send 
West 93rd St., Cleveland, Ohio 
OIL COLORING Superior 
service. Send trial 
New York 32, N. Y 


also 
Gaines 
9-6c 
1325 
1-8582. 12-Ic 


Three-separation, 
Mrs. D. H 


Betty Burnand 
Phone Atlantic 


sample 


Prompt 
812 R 


quality 
Hill, 


reliable mail 
verside Drive, 
12-3¢ 


canvas 


order Lillian 
BEAUTIFUL OJL portrait by a recognized artist 
with $30.00. Send us 
ofter client has seen and approved portrait 
make extra $$$ using this service. Write Artcraft, East Peoria 
Hil 12 
RETOUCHER—FINEST quality prompt Interested 
good consistent volume. Mrs. O. North, 1662 Orlando St 
S.W., Atlante, Ga 12-1 
RETOUCHING ——- GUARANTEED by Baldwin's Retouching 

Fine grain retouching, 50c per head 
Sta. A., Atlanta, Ga. AM-2280 
LONG EXPERIENCED artist tints 
oil effect. Elizabeth Carver 


14x17 


complete frame your copy. You pay 
your You can 


lc 


work service 


Studio 
Box 353 
12-1¢ 


Fast service 


with life-like color 
155 W. Main St., 


and heavy 
Bennington, Vt 


c 





STUDIOS FOR SALE 


ESTABLISHED PORTRAIT, commercial! studio completely equipped 
downtown, first floor Steady going business, large drawing 
area; excellent opportunity. Health necessitates change. H. L 
Keller, 164 Division St., Elgin, II! 10-3c 
FOR SALE, or will consider selling part interest in portrait and 
commercial established 1920. Largest and 
ped in large industrial area, 45 minutes from 
nois. Employs six nvited, as to 
high quality work and good reputation of this studio. Do not 
inquire if you ‘are not a better than average photographer 
This would be an ideal set-up for a man and wife combina 

and is a money maker. Write B-43 care this journal. 12-1c 





studio best equip 


Chicago, Illi 
the 


people Investigation 








Black, Gray or White 

Roller BACKGROUND 
Cea Baa) 6-Ft. width x 96” High. $19 
With 2-Portcble Stands $34 

(seamless cloth to 150”) 

eveansive frac Backeround 

n track. Velour, Monks 

(send sizes. Prices, Sample 

CAMDEN ARTCRAFT CO. 
} 180 N. Wacker Dr., Chicago 6 
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THAYER & CHANDLER /. 7 / 


Fee eweewees 


for the porticular artist 
SEND FOR CATALOG 
Number 52 


10 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 





Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger 


Photo Supply Co., 
Main Street; 52 East Mill Street. 


1091-3-5 South 


MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, 


114 
South 5th Street. 


Inc., 





ALBANY 7, N. Y.—Camera Exchange, ae ; 
AUSTIN 21, TEXAS—Capital 


116 State | Street. 


Photo Supplies, 2428 Gu 





ren 


NASHVILLE 3, TENN.—Geo. 


ae “Dury Company, 420 Union 
Street. 





Street. 
BALTIMORE 1, 

Charles Street. ele ol gl 
BALTIMORE 24, MD.—Gamerman’ s, 3808 Eastern Avenue. Bi 





MD.—Eastman Kodak Stores, Inc., 309 North 








BALTIMORE MD —Maryland Photo Stock Co., 219 North Liberty 
__ Street. 
BROOKLYN, N. ae 


BUFFALO 3, N_ 


joseph “Smith, “735° Fulton “Stree 
Y —J F Adams Co., Inc., 529 Main St 


CHICAGO 2, ILL.—Eastmon Kodak Stores Co., ’ 
bash Avenue 

CHICAGO, 
Street. 


CHICAGO 6, 


“133 North. “Wa- 


ILL.—Mid-West Photo Supply Co., 27 East Adams 


ILL.—Norman-Willets Co, 316 West fWaehinaie 


ATi, OH!O—Eastman Kodak Stores, 
Street. 


DALLAS, TEXAS-——Eastman Kodak Stores. 
Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak "Stores, 
fornia Street. 


inc., 27 West 4th 


Inc., 2012 N. Akard 


1635 Cali- 


“Inc. 





NEW ORLEANS 9, 
Streer. 


NEW YORK 17, N. ¥.—Grand Central Camera Exchange, Inc., 
1 East 43rd Street 


NEW YORK 10, N. 
910 Broadwa 


NEW YORK, N Y.—€astman Kodak Stores, 
Street (Off Fifth Avenue), New York 18, Kee a. 

NEW YORK CiTY—-George Murphy, inc., 57 East § 9th Street. 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street. 


LA.—Eastman Kodak Stores, Inc., 928 Canal 


Y.—Medo Photo “Supply “Corporation, ~902- 


Inc., “One West 39th 











PHILADELPHIA 7, PA —Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. 


PITTSBURGH 22, 
Street. 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 “Wood “Street. 

ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave 


SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 
nue E 





PA.—E€ostman Kodok Stores, Inc., "606 Wood 














SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 
SEATTLE, 
Avenue. 





WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 





INDIANAPOLIS 9, IND.—The H. Lieber 
_ Capitol Avenue. 


KANSAS CITY, MO.—Eastman Kodak Stores, 
Street. 


Company, 440 N. 

“inc., 1010 Wainut 

Los ANGELES, CALIF.—E€astman Kodak Stores, 
Hill Street. 


MEMPHIS, TENN.—The Memphis 
South Court Avenue. 

MILWAUKEE, WIS.—E€astman Kodok Stores, inc., 745 North 
Milwaukee Street. 


“Inc., 643 South 


“Photo Supply Co., 123-125 





SYRACUSE 2, N. 
Warren Street. 
TOLEDO, OHIO—George lL. 


WASHINGTON 1, D. 
Street, North West 


Y.—Francis Hendricks Co., Inc., 339 South 





_Inc., 602 Summit Street. 
& d’‘Albert, 815 Tenth 


Kohne, 
C.—Fuller 





Inc., 





WICHITA, KANS.—Loawrence Photo Supply, Inc., 409-411 West 
Douglas. 





WASHINGTON 4, D. C.—Brenner Photo Ce. e 933 ‘Pennsyivento 
Avenue, North West 








COMPLETELY EQUIPPED studio and 
Michigan, 30,000 drawing area 
this journal. 


PORTRAIT STUDIO, completely equipped, 11x14 camera, 8x10 
enlarger. $45.00 rent. $1,500.00 cash complete. Star Studio, 
Shamokin, Pa 12-1 
SACRIFICE LEADING modern studio, completely 
downtown first floor next to Kroger Supermarket 
for selling. Renewable lease. Douglas Studio, 
‘Benton Harbor, Mich. 


camera 


Only 


shop, southwestern 
$2,200.00. Write H-30 
12-1 


care 


equipped; 
Urgent reason 
193 Michigan, 
10-3 


FOR SALE—Studio in 
Wonderful chance for a 
ness with opportunity for 
trait and commercial 
225 S. Palm Ave., 


one of Florida’s fastest growing cities 
to get a $25,000.00 busi 
expansion. Well equipped for por 

Owner wishes to retire. W. Earl Burnell, 
Sarasota, Fla 12-2 


live wire 


AIR CONDITIONED ground floor portrait studio. Retiring after 
43 years. Will sell all or half interest with option to buy 
Real opportunity for ability. Rotarian. Address Portrait Photo 
grapher, 754 Broadway, Tacoma, Wash 12-l¢ 





MIDG-O! 


@ It dries Glossy as well as 
Matte prints on ferrotype 
tins* without scorching. 


Dries prints up to 11x14 
size and dries them flat. 


Dries a full load of 50 
8x10 or 400 3x5 in one 
hour, with no steady at- 
tendant necessary. 
The cabinet is made of 20 
gauge steel and painted a 
light brown crackle finish. 


@ Simple to operate. Patented 


MIDG-O CO. 





Now Available With Laminated 
MUSLIN Blotters 


8863 Avis 


@ Two dryers in one — 
Inexpensive to operate. 
No furled edges — No 
blisters. 

Same drying time on 
damp muggy days. 
Takes only 14x24” of 
space. 


*Does not inciude tins 
See Your Dealer or Write 


$79.50" 


incorporating BO 29 
Detroit 9, Mich. 


With Regular 
Blotter Pack 


With Delux Blotter 
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SITUATION WANTED and HELP WANTED: Ten cents (10c) per Count each word or number including name and address and 
word; Minimum charge $2.00 if box number is wanted, add five words. Terms such as 5x7, 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; F/6.3, 5%", $10.00, etc., each count as one word 
Minimum charge $3.00 DATE OF PUBLICATION: All advertisements received up to the 

FOR ANSWERS IN OUR CARE: Add five words plus 50c¢ addi- first of any month appear in the issue which goes into the 
tional for box number and forwarding inquiries. Requests for mail the 5th of the second following month 


or offers to send photographs, samples, etc., are not permitted FOR MORE DETAILED INFORMATION concerning our Deposit 
in box number advertisements Syster, Confidential Service, etc., write for rate card 
CASH MUST ACCOMPANY ALL ORDERS MAKE ALL CHECKS PAYABLE, and address correspondence, to 
HOW TO FIGURE THE COST: First two words of each adver- Charles Abel Incorporated, 519 Caxton Bldg., Cleveland 15 
tisement are set in capitals; no other display being permitted Ohio 


PORTRAIT STUDIO Established twenty years, center of FOR SALE Leading ground floor portrait, commercial studio 
business section Low overhead large drawing area Gross camera shop. Long established; modern equipment; new lease 
past three years $10,000.00 per year. Price $2,600.00. Write Reason for sale, must dissolve partnership. Gross $15,000.00 
H-29 care this journal 12-1 price $4,500.00 plus small inventory Royal Art Studio 
PORTRAIT STUDIO n Oklahoma City, most exclusive area Gainesville, Ga 12-1 
Franchise lease on computation; closest studio four miles PORTRAIT STUDIO -- Midwestern city, established twenty 
1,200 sittings booked for 1953 on contract, averaging about years, ground floor, good lease, quality work, best clientele, 
$12.00 per sitting. Low rent, new building, very exclusive new strobes, incandescents many lenses and furnishings almost 
fixtures and equipment. Price $7,000.00. Reason for selling, new, more than $10,000.00 net annually Book value less 
labor troubles. For further details contact E. T. Skinner, 805 than today’s cost. Write L-88 care this journal 12-1 


Garrison Ave., Fort Smith, Ark 12-1c 





PORTRAIT STUDIO for sale. Will do all around work. Located 
over the Princess Theatre. In business 60 years and am too 
old to stay in the business. Will sell for $3,000.00. Burgess HELP WANTED 
Studio, 10339 Whyte Ave Edmonton, Alta., Canada 12-2 
i ; f i “Help nted’’ 
PORTRAIT STUDIO in Baltimore, Maryland. Promotional type; agen vets Kn aeespnngung gz — nbisthags 
- ; i ; ar e empl 
central location. $2,000.00 inventory, $15,000.00 gross. Submit “ng Sade ek act taka ee Adie pest de nt af 
F ’ . to answer every response to his advertisement, if only with 
offers. Write M-31 care this journal 12-1 
a postcard, and to return samples of work, etc., promptly 
GOOD WEEKLY wages guaranteed photographer 


to manage The publishers will appreciate being advised when employ 
completely my modern studio, plus a good percentage of 


gross business each month on purchase of entire studio. Owner's 
alth requires change. P. O. Box 434 Encinitas, Calif 12-1 


ers fail to accord this courtesy to employees 











PORTRAIT — COMMERCIAL — Located in the center of large PHOTOGRAPHER TO MANAGE established ground-floor Michi 
drawing area and lake resort region. Priced to sell immediately gan studio immediately. Excellent salary and commission. Ken 
Horn’s Studio, 101 E. Center St., Warsaw, Ind 12-1 dale Studio, Grand Rapids, Mich 11-2 
we f c 
GROUND FLOOR — Portrait, commercial. Northwest iowa town PHOTOGRAPHERS IMMEDIATE openings for top notch photo 
20D. | meaieres Setasine sates” Senda pee 50,000. § graphers and printers: 8x10 industrial operators, Speed Graphic 
000; prosr " ming area g center 50,000 ame 
c i r f 
location over 16 years. Reason for selling, health and othe color photographers, photo mural printers, plant foreman 
12 


nterests. Write N-39 care th : slide-film strip technicians. Picture framer, to join, matte, and 


journal l 


finish. Receptionist for new plant with commercial photography 


experience. Completely air conditioned, 33 persons employed 
OLD PHOTO MORGUES BOUGHT Top salaries, overtime. Don‘t apply unless experienced. Phone 


— write Charles Mayer Studios, Bowery at Center Sts., Akron, 


f i \ Ohio 10-3 
m 

zd ern ce sid ded collec MANAGER PHOTOGRAPHERS and non-photographic managers 

tions of interesting old with sales and promotion experience. Several excellent oppor 

time negatives or glossies tunities in a large chain studio organization starting January 

showing daily life, cars, street or farm scenes, sports, 1953. Write full particulars. Personal interview will be ar 


a : ‘ ranged. Write F-62 care this journal 10-3c 
news events, kitchens, interiors, elc. (ca. 1890-1920). = 
= a WANTED AT ONCE all around experienced photographer 
Write B-41 care this journal. 


commercial and portrait. Good future with security for right 
ESP Lm 








journal 12-1 


TH dy COPY RESTORATIONS 
5 


Do you turn them down because “they are 
more trouble than they are worth” or because 
you are too busy with your regular work? If 
so, you not only turn away profits but are 
sending prospective future prortait customers 
to competitors. 


man State qualifications in letter Write B-42 care this 


YE 


PORTRAIT AND COMMERCIAL 

NEGATIVE RETOUCHING » . 
BY A LEADING SPECIALIST Much better to accept each job, send it to us, 
add your profit, and collect! 


\ \ C E A H ] f Write for illustrated price list 


21 EAST VAN BUREN ST. CHICAGG.ILL. THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 




















64 


Professional 
Photographer 
December - 1952 





Another must 


BFi No. 20 


PRINT 


i FLATTENING 

MONEY! bones 
were conditions prints both 

glossy and matte 


§ 


RIDS HYPO...but FAST! 


Up to 80% faster hypo elimination with Gallon treats 5,000 or more 8x10 prints 
BFi No. 30. Through a completely new chemical Insures against Hypo stain and discolora 
approach, BFi No. 30 now makes it possible for tion. Indispensable for permanent prints long 
you to wash the fixer out of your films and prints awaited by police and industrial photographers 
completely — and in record time! Important invaluable for wedding pictures and other 


economy-wise important keepsakes. ORDER TODAY! 


INOW) 47 your DEALER'S BROWN-FORMAN INDUSTRIES 


. . + OF Wite: DIVISION OF BROWN-FORMAN DISTILLERS CORP., LOUISVILLE 1, KY 


AAMAS Ee, 


Chileote Master Mountings Wa [> >) | = FINE-AND INEXPENSIVE 


display your portraits to per- 


cant Why saer een ae) | | Lh Metal Photo Frames 


you know Chilcote products 

re 4 GUARANTEED 100° 
inject that extra appeal which } 
means greater profit? Albums, ign ted ot also 


easels, folders, portrait frames r 
of outstanding superiority. , a + PICTURE FRAME MOULDINGS 


Are you receiving our new publica 5 7 ¢ PICTURES, FRAMES, AND MIRRORS 


Sat aiuic tice cos oder 4 cz W rite for FREE Cekclocs 
Ihe C oa | ‘Reaehgs co. MANUFACTURED BY 

2140 SUPERIOR AVE., CLEVELAND 14, OHIO GEORGIA ART\ SUPPLY. COMPANY 

Send for a information and latest catalog 280 GARNETT ST., ATLANTA 3, GA. 


NEED A DISPLAY CASE? 


Galati Studio of Newburgh, New York writes about his Poblocki 
Display Case: 


Dear Mr. Poblocki 


We are very well pleased with the case and have already recommended it 
highly to two other photographers In the past, we always wsed wooden 
cases but they had to be replaced about every two or three years 


PREMIER Your case is the smartest looking we have ever had and we are sure it 
— ee will give us many years of satisfactory service 

DEL Sincerely, 
ee UXE F. Galati 

WRITE NOW FOR fobive L AND SOMS 


PRICE LIST & BROCHURE 








2139 S$. KINNICKINNIC AVE MILWAUKEE 7. WISCONSIN 
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HOLSON BRINGS YOU THE LATEST IN 
STEREO WEDDING PRESENTATIONS! 


THE HOLSON WEDDING CHEST 
MODEL 3D-200 


A beautiful chest designed to blend with any furniture style. The 
bride will display it proudly on her living room table. Richly 
hand finished in two-tone Ivory. Durably constructed of heavy 
plastic. Softly lined with satin and velvet. 


Comes complete with the exclusive Holson ‘‘wedding white” self 
illuminated Stereo viewer. Slide compartment holds as many as 
80 slides. Unique Holson side cushions grip the slide mounts 
and holds them firmly, at the same time permitting you to vary 
the number of slides. 


Order the Holson Stereo Chest, model 3D-200, from your dealer 
or stockhouse. 


gi, Write for complete information about the correct way 


to sell Stereo for weddings, and the complete New 
Holson Holson catalogue showing other fine albums. 


Binders Holson Binders, Inc. 


WD) 
762 Wythe Avenue, Brooklyn 11, N. Y. 
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Kodak Medalist Paper is 
available in five surfaces 
with up to four contrast 
grades: E—White, Fine- 
Grained, Lustre—DW; F 
White, Smooth, Glossy 
SW and DW; G— 
Cream-White, F 
Grained, Lustre ; J 
White, Smooth, High- 
Lustre—DW and SW; Y¥ 


Kodak Medalist Paper... ee 


FOR TOP QUALITY IN EVERY PRINT 


Ask yourself what qualities you would like in a projection paper. 

Do you want sufficient speed for economical handling ot volume business, 
vet not too fast for easy manipulation? 

Do you want a full range of contrast grades, all matched in speed? 

Do you want a paper which you can control sufficiently to obtain a con- 
tinuous contrast range—simply by varying exposure and development? 

Do you want a paper with rich natural warm black tones ...a paper with 
an excellent response to standard toners ... a paper that gives you unmatched 
ease of manipulation together with a wide choice of surfaces? 


If this is the paper you have been looking for, ask your Kodak dealer for 
Kodak Medalist Paper. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





You'll get selling 


Proofs with a 


Kodak Portrait 
Lens f/4.5 


Ask your Kodak dealer to show 
you the Kodak Portrait 


Lens f/ 4.5 
LIST PRICES 


12-in, /4.5 in barrel... . $128.55 
16-in, £/4.5 in barrel .... 162.85 


12-in. £/4.5 in llex No. 5 
Universal Synchro Shutter . 158.50 


Proofs that are almost as flattering to your 
customers and to the quality of your work 
as prints from a retouched negative...a 
great sales advantage that is yours when 
you do your work with a Kodak Portrait 
Lens. It’s just like adding a trained, trust- 
worthy employee to your staff... an able 
salesman who can double as an expert 
retoucher. 

The Kodak Portrait Lens provides you 
with controlled softness, pleasingly flat- 
tering to older subjects at //4.5, crisply 
sharp for baby pictures when stopped 
down. Utilizing a new principle of con- 
trolled diffusion, the Kodak Portrait Lens 
helps you to get exactly the degree of 
softness you see on the ground glass... in 
black-and-white film or in color. Expo- 
sures and development are normal. 


EASTMAN KODAK COMPANY 


— 


r Rochester 4, N. Y. 
Prices are subject to change Po / =>... 


without notice. 





THIS PUBLICATION. IS REPRO- 
DUCED BY AGREEMENT WITH THE 


COPYRIGHT OWNER. EXTENSIVE 
DUPLICATION OR RESALE WITH- 
OUT PERMISSION IS PROHIBITED. 





